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OLHEHOYHBIEMATEPHAJIBI

o AMCIMIIJINHE «I/IHOCTpaHHLIﬁ A3BIK»

HNEPEYEHb KOMIIETEHIUI C YKASAHUEM PE3YJIbTATOB OBYUEHMUSI
N 3TAIIOB UX ®OPMHUPOBAHUA 11O JUCHUIIJIMHE

HNupukaropsl HaumenoBanne
HOCTHKECHUS KOHTPOJIMPYeMbIX
KOMIIeTeH M i pa3/esioB H TeM
(kKo M1 HANMEHOBAHNUE
WHANWKATOpa)
VYK-4. Cnocoben VYK-4.1. Beibupaer Ha VK-4.1. 3-1. 3naer Hopmsl | Pazmen 1:
OCYILIECTBIISIT rOCyJapCTBEHHOM f3BIKE | YCTHOM pedud, npuHAThIe B | Tema 1. JInuHOCTB
b1 (2 (0):3% 0] P® u unoctpanHoM(-b1X) | mpodeccrHoHaNbHOHN cpefe | YenoBeKa
KOMMYHUKAIIHIO B SI3BIKAX KOMMYHHKATHBHO Tema 2. [lytemectBus u
YCTHOM M MUCBMEHHOH | NpHEMIIEMbIe CTUIIb 1 TypU3M
¢dhopmax Ha CpelCTBa B3aUMOICHCTBUS Tema 3. Pabora
roCyJ1apCTBEHHOM B OOILIEHHH C JICTIOBBIMH Tema 4. N3yuenue
s3pIke Poccniickoit MapTHEPaMH MHOCTPAHHOI'O S3bIKa
denepanun u Tema 6. OOpa3zoBanue
MHOCTPaHHOM(BIX) Tema 7. {uzaiin
sI3bIKe(ax) Tema 9. Unnosanuu
Tema 10. CoBpemeHHbIE
TPEHAbI
Tema 11. UckyccTBO 1
Menua
Tema 12 O6mecTBo 1
3aKOH
Paznen 2:
Tema 1. KyneTypa n
pabora B
MEXIYHAPOIHBIX
KOMIaHUSX
Tema 2. Bpauas! u
MHHOBallMOHHBIC
TEXHOJIOTHU.
Tema 3. Ynpasnenue
YeI0BEUECKUMHU
pecypcaMiu B yCIOBUAX
nepeMeH
Tema 4. Yrpasnenue
opraHuzanuen
Tema 6. MapkeTusr u
peknama
YK-4.1. V-1. VYwmeer | Pa3nen 1:
BbIOMpaTh cTHib oOmenus | Tema 1. JluuHOCTB
Ha rOCyJapCTBEHHOM | 4ermoBeKa
s3p1ke PO u nHocTpanHoMm | Tema 3. Pabota
sI3pIKe TpUMeHHUTENbHO K | Tema 4. M3yuenue
CUTYallK MHOCTPAHHOI'O S3bIKa
B3aUMOJACHUCTBUS Tema 5. Pexnama
Tema 6. OOpa3oBaHue
Tema 7. duzaitn
Tema 10. CoBpemeHHbIE
TpEH b
Tema 11. UckyccTBO 1

®opmupyemble

KOMIIeTeHIIMH
(Kox 1 HaMMEHOBaHHE

KOMITETCHIINH )

Pesynbratel 00yyeHus
(3HAHUA, YMECHHUS)




Menna

Tema 12 O6mecTBo 1
3aKOH

Paznen 2:

Tema 1. KyneTypa n
pabora B
MEXTyHapOTHBIX
KOMITaHHUSIX

Tema 3. Yrpasnenue
YEI0BEUYECKUMHU
pecypcaMu B yCIOBUAX
nepeMeH

Tema 4. YrpaBnenue
opraHuzanuen

Tema 5. Jloructuka u
KOHTPOJIb KauecTBa
Tema 6. MapkeTusr u

pekiaMa
VK-4.1 V-2. Bnageer | Pa3gea 1:
MHOCTpaHHBIM s3bIKOM Ha | Tema 2. IlyremectBus u
YPOBHE, HEOOXOAMMOM H | TYpU3M

JIOCTaTOYHOM st | Tema 9. MuHoBamuu
001 eHHs B | Pazmern 2:
npodeccuonanbHoi cpene | Tema 2. Bpsunaer u
WHHOBAIIMOHHBIE
TEXHOJOTUU
VYK-4.2. Bener nenoByro YK-4.2. 3-1. 3naer HopMEI | Pa3pmen 1:
MEPENNUCKY Ha MHUCbMEHHON peun, | Tema 1. JIuuHOCTB
TOCYAapCTBCHHOM SI3BIKE | MIPUHSITHIC B | UellOBEKa

P® u unocrpanHOM(-bIX)
S3BIKAX

npodeccHoHaNbHON cpene

Tema 3. Pabora

Tema 4. N3yuenue
MHOCTPAHHOI'O S3bIKa
Tema 5. Peknama
Tema 6. OOpa3oBaHue
Tema 7. duzaitn

Tema 8. buznec

Tema 10. CoBpemeHHbIC
TPEH/IBI

Tema 11. UckyccTBO 1
Menna

Tema 12 O6mecTBo 1
3aKOH

Paznen 2:

Tema 1. KyneTypa n
pabora B
MEKIYHApOIHBIX
KOMITaHUSIX.

Tema 3. Yrpasnenue
YeI0BEUYECKUMHU
pecypcaMu B yCIOBUAX
nepeMeH

Tema 4. YrpaBnenue
OpraHu3anuen

Tema 5. Jloructuka u
KOHTPOJIb KauecTBa
Tema 6. MapkeTusr u
peknama




YK-4.2. V-1. Ymeer BecTH
JIENTOBYIO MEPENNCKY Ha
rOCyJapCTBEHHOM S3BIKE
P® w/vnm nHOCTpaHHOM
SI3BIKE

Pazpen 1:

Tema 1. JIudaHoCTh
YyenoBeKa

Tema 4. N3yuenue
MHOCTPAHHOTI'O SI3bIKA
Tema 5. Pexnama
Tema 6. OOpa3oBaHue
Tema 7. duzaitn
Tema 8. buznec

Tema 9. nHoBauuu
Tema 10. CoBpemeHHbIC
TPEH b

Tema 11. UckyccTBO M
Menua

Tema 12 O6mecTBo 1
3aKO0H

Paznen 2:

Tema 1. KyneTypa n
pabora B
MEXIYHaPOIHBIX
KOMIaHUSX

Tema 4. Ynpasnenue
OpraHu3anuen

Tema 5. Jloructuka u
KOHTPOJb KauecTBa
Tema 6. MapkeTusr u
pekiaMa

YK-4.4. Ywmeer
BBIMOTHSATH MepeBOT
pohecCOHaThHBIX

TEKCTOB C MHOCTPaHHOTO(-
BIX) Ha TOCYIapCTBEHHBIN
SI3BIK P® u
CTOCYIapPCTBEHHOTO SI3bIKA
P® na nnOCTpaHHBIH(-bIC)

YK-4.4.¥-1 Bnaneer
KaHpaMHd ~ YCTHOH U
MUCBMEHHON  peun B
npogheccroHaTbHON

chepe

Paznen 1:

Tema 1. JIuuHOCTH
YyeI0BeKa

Tema 2. [lytemectBus u
TypU3M

Tema 5. Pexnama
Tema 7. duzaitn

Tema 8. busnec

Tema 11. UckyccTBO M
Menna

Paznen 2:

Tema 1. KyneTypa n
pabora B
MEXKTyHAPOTHBIX
KOMITAHUSIX

Tema 2. bpsuasl u
MHHOBAIOHHEIE
TCXHOJIOTUH

Tema 5. Jloructuka u
KOHTPOJIb KauecTBa

VK-4.4Y-2.Ymeer

BBINIOJHATh ~ KOPPEKTHBIHN
YCTHBII M TNHCBMEHHBIN
MIEpEBOA C MHOCTPAHHOIO
SI3BIKA Ha
TOCYJapCTBEHHBIM  SI3BIK
P® u ¢ rocymapcTBeHHOro

SI3BIKA PO Ha
WHOCTPaHHBIH SI3BIK
pohecCrOHaThHBIX

TCKCTOB

Pazpen 1:

Tema 6. OOpa3oBanue
Tema 9. nHoBanuu
Tema 10. CoBpemeHHbIE
TPEHIBI

Tema 12 OGmiecTBO 1
3aKOH

Pazpen 2:

Tema 6. MapkeTusr u
pekiaMa




METOANYECKHUE MATEPHUAJIbI, XAPAKTEPU3YIOHINUE 3TAIIbI
®OPMUPOBAHUS KOMIIETEHIIUIA

HepequL y‘l@ﬁHLIX 3auaHm71 Ha ayAUTOPHBIX 3aHATUAX

IlepeyeHb BONPOCOB /ISl ONPOCA
Cemectp 1

Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4

Tema 1. JImuHOCTBHYEIOBEKA
Do you believe two personality types (extroverts and introverts) are useful for describing personality?
What is ‘method acting’? Give examples of actors using this method.
What role does the charisma play in your life?
Is charisma the most important quality to possess if you want to be successful in your career?
Are charismatic people dangerous?

M

Tema 2. IlyTemecTBUAUTYPU3M
Why is travelling important?
What’s the difference between a tourist and a traveller?
What are travel tips for visitors to your country?
What might travel change or develop in the future? Do you agree travel is no longer necessary?
What famous explorers do you know? Pick one and describe their achievements.

MBS

Tema 3. PaGora
What is most important to you in a job? Name the five most important things for you.
What are the advantages and disadvantages of working from home?
What does ‘work placement’ mean? Would you like one?
What factors will you take into consideration when choosing a job?
What tips for being successful at an interview can you name?

M

Tema 4. U3y4eHNeHHOCTPAHHOTI 0S13bIKA
What sort of people make the best language learners?
Should everyone learn at least one foreign language?
Why do you think English is an international language?
Would the world be a better place if everyone spoke the same language?
What are the tips for avoiding mistakes online?

Nk W=

Tema S. Pexnama
Have you ever bought anything just because of an advert? When?
Are there any adverts which you particularly dislike? Which one(s)? Why?
Think of a memorable advert. Describe it.
Is it acceptable to manipulate images in advertising?
Do you agree advertising should not be aimed at children? Why/why not? What products are most
commonly featured in adverts for children? How are they advertised?

MBS

Tema 6. O6pa3oBanue
Compare the single-sex schools and mixed schools stating some of the benefits of each system.
Should schools pay more attention to teaching practical skills? Why/Why not?
Speak of the advantages and disadvantage of private schools.
What style of learning is more suitable for you?
Describe an online course you consider worth taking.

DAL=

Kpurtepun onenku (B 0a1ax):



10-8 GannoB BhICTaBIsAETCA 00yJarOMEMycs, €CJIM OH MPaBHIIBHO OTBEYAeT Ha OJMH BOIPOC MO KaKIOH
T€M€ JUCUMIUIMHBI, WJEH IPEACTABIEHBl B JIOTUYECKOW IOCIIENOBATEIBHOCTH C HCIOJIb30BAaHUEM
CBA3YIOUIMX CJIOB, OTMEUEHA IpaMOTHAas OpraHM3alMs OTBETa, COOTBETCTBYIOIAS €ro CTPYKTYpE;
POJEMOHCTPHPOBAHO HCIIOJIB30BAaHUE AKTHBHOM JIEKCUKHM Kypca, HE OBLIO JIOMYyLIEHO OIMOOK B
HCIOJIb30BAHUN TI'PAMMATUYECKUX KOHCTPYKLHH;YPOBEHb OCBOEHHUS KOMIIETEHIIMH COOTBETCTBYET
IIPOJIBUHYTOMY YPOBHIO.

7-506aJ1710B BBICTABIIIETCSl 00YUalOIIEeMycCs, €CIIM OH MPAaBHJIbHO OTBEYAET HA OJMH BOIPOC IO Kaxa0H
TE€ME JUCLUILIMHBI, HO C HE3HAUUTEIbHBIMU OTCTYIUIEHUSIMHM, WJEU TNPEACTABIEHBI C MCIOJIb30BAHUEM
CBS3YIOIIMX CJOB, HO JIEKCMUYECKHM HE BCErjJa TIpaMOTHO MOJ0OpaHbl, MPOAEMOHCTPHPOBAHO
UCTOJIb30BaHNE aKTUBHOH JIGKCUKU Kypca, ObLTH JOMYIIEHbl HE3HAYUTEIbHbBIC OIIMOKU B UCHIOJIb30BaHUHU
IPaMMATUYECKUX KOHCTPYKLHUH; YpOBEHb OCBOEHHUS KOMIIETEHIIMII COOTBETCTBYET IIOBBIIIEHHOMY
YPOBHIO.

4-2 Oanna BBICTABIIAETCS O00YYaIOLIEMYCsl, €CIM OH YaCTHYHO NMPAaBHIBHO OTBEYAET HA OJUH BOIPOC IO
KOKJIOW TeMe [UCUUIUIMHBI, C HE3HAYUTEIbHBIMM IOTPEIIHOCTSMM, UAEH IPEACTABICHBI C
HCIO0JIb30BAHUEM HEIOCTATOYHOTO KOJUYECTBA CBS3YIOIIMX CJIOB, MPOJEMOHCTPHUPOBAHAOPTAHU3ALINS
OTBETA, HE IIOJHOCTBIO COOTBETCTBYIOIIAsl €r0 CTPYKTyp€ C OrpPaHUYEHHBIM HCIIOJIb30BAHUEM
JIEKCUYECKUX €IMHUL, JOMYIIEHbl OIIMOKUA B MCIOJIB30BAHUU I'PaMMATUYECKUX KOHCTPYKIHH, KOTOpbIE
YaCTUYHO MEUIAI0T MOHUMAaHHIO; YPOBEHb OCBOCHHS KOMIIETCHIIMH COOTBETCTBYET 0a30BOMY YPOBHIO.

-0 GamtoB BBICTaBIIAETCS O0OYUAIOMIEMYCsl, €CJIM OH HE OTBEYACT Ha OJIMH BOTPOC MO KAXKAO0H TeMe, UIeH
HE CBS3aHBI JPYr C APYIOM, OTCYTCTBYIOT CBSI3YIOLIME CJIOBAa M MCIIOJIb30BaH OTPAHUYEHHBIN 3amac
JICKCUYECKUX €IMHUI] C OTPOMHBIM COJIEP)KaHUEM OIIMOOK B TPAaMMAaTHYECKUX CTPYKTYypax.

Cemectp 2

Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4

Tema 7. {u3aiin

1. Are single-sex schools better than mixed schools? Justify your answer.
2. Should schools spend more time teaching the skills people need to get a job? Why/Why not?
3. Should private education exist? Why/why not?
4. Describe Montessori teaching method. What is your opinion about this style of teaching?
5. Do you think university should be free for everyone?
6. Speak about the concept of design.
7. The needs of the user are primary for a good design. Do you agree?
8. Describe your favourite design.
9. Speak about different periods in design history of the 20" century.
10. Speak about Alessi designer products.

Tema8. busnec

1. Can you name a successful business from your country? Why do you think it is so successful?
2.  What business would you set up in your native town? Give reasons.
3. What dilemmas might people face in business? Describe one of them in detail.
4 Does a difficult childhood help a person to become a successful businessman/businesswoman?
Justify your answer.
5. Give a brief description of one of the most successful business person. What is the secret of his/her
success?

Tema9. UnHOoBanun
1. Speak about engineering as a profession: describe its origins, development and prospects.
Give reasons for the quantitive prevalence of men in the profession of engineering.
Present a few of the greatest engineering achievements in history.
Can engineering improve people’s lives?
Give examples of a couple of threats for the humanity that could be prevented by technology.

bl

Tema 10. CoBpeMeHHBIETPEeHbI



What are current trends in your country? How are they developing? Describe one of them.
Which old-fashioned trends you think should return?

What does the fashion term “tipping point” mean?

How cultures influence on fashion trends?

What are the trends in the music industry?

M

Tema 11. UckyccTBOMMeHA
What types of media do you know?
Do you think celebrities have the right to a private life?
Why are we fascinated by the artists themselves when really their work should speak for them? Share
your opinion.
4.  Which books, songs and films do you think are masterpieces?
5. What qualities does a journalist need to be a foreign correspondent?

=

Tema 12. O0mecTBOU3aKOH
Can you think of some funny and dumb criminal stories?
Have there been any spectacular robberies recently?
Once a criminal, always a criminal. Do you agree? Why/why not?
What are the main reasons why people commit crimes?
Would you like to try to be a jury sometime? Why/whynot?
What percentage of population should go to university?

A S

Kpurepunonenkn (B6auiax):

10-8 GannoB BhICTaBIsAETCA 00yJaromEeMycs, €CJIM OH MPaBHIIBHO OTBEYaeT Ha OJMH BOIPOC MO KaXKIOH
T€M€ JUCUMIUIMHBL, WJEH IPEACTABIEHBl B JIOTUYECKOW IOCIIENOBATEIBHOCTH C HCIOJIb30BAaHUEM
CBA3YIOUIMX CJIOB, OTMEUEHA TIpaMOTHAas OpraHM3alMs OTBETa, COOTBETCTBYIOILAS €ro CTPYKTYpE;
POJEMOHCTPHUPOBAHO HCIIOJIb30BAaHUE AKTHBHOM JIEKCUKM Kypca, HE OBLIO JIOMYyHIeHO OIMOOK B
HCIOJIb30BAHUM TI'PAMMATUYECKUX KOHCTPYKLHH;YPOBEHb OCBOEHUS KOMIIETEHLIIMH COOTBETCTBYET
IIPOJIBUHYTOMY YPOBHIO.

7-5 OanyoB BBICTABIAETCS O00YYaIOLIEMYCsl, €CJIM OH MPaBWJIBHO OTBEYACT HAa OJMH BOIPOC MO Kaxa0H
TE€ME JUCLUILIMHBI, HO C HE3HAUUTEIbHBIMU OTCTYIUIEHUSIMHM, WJEW TNPEACTABIEHBI C MCIOJIb30BAHUEM
CBS3YIOIIMX CJOB, HO JIEKCMUYECKM HE BCErjJa TIpaMOTHO MOJ0OpaHbl, MPOAEMOHCTPHPOBAHO
UCIOJIb30BaHNE aKTUBHOM JIEKCUKU Kypca, ObLTH JOMYIIEHbl HE3HAYUTEIbHbIC OIIMOKU B UCHIOIb30BaHUHU
IrPaMMATUYECKUX KOHCTPYKLHUH; YpOBEHb OCBOEHHUS KOMIIETEHIMII COOTBETCTBYET IIOBBIIIEHHOMY
YPOBHIO.

4-2 Oanna BBICTABIIAETCS O00YYaIOLUIEMYCsl, €CIM OH YaCTHYHO NMPAaBHIBHO OTBEYAET HA OJUH BOIPOC IO
KOKJOW TeMe [UCUUIUIMHBI, C HE3HAYUTEIbHBIMM IOTPEIIHOCTSIMM, UAEH IPEACTABICHBI C
HCII0JIb30BAHUEM HEJIOCTATOYHOIO KOJMYECTBA CBS3YIOIIMX CJIOB, IPOJAEMOHCTPUPOBAHA OPraHMU3ALIUA
OTBETA, HE IIOJHOCTBIO COOTBETCTBYIOIIAsl €r0 CTPYKTyp€ C OrpPaHUYEHHBIM HCIIOJIb30BAHUEM
JICKCUYECKUX €IMHHUL, JOMYIIEHbl OIIMOKH B MCIOJIB30BAHUM I'PaMMATUYECKUX KOHCTPYKIHH, KOTOpbIE
YaCTUYHO MEUIAI0T OHUMAaHHIO; YPOBEHb OCBOCHHS KOMIIETEHIIMH COOTBETCTBYET 0a30BOMY YPOBHIO.

-0 Gam1oB BBICTaBIIAETCS OOYUAIOMIEMYCsl, €CJIM OH HE OTBEYAET Ha OJIMH BOTPOC MO KaXA0H TeMe, UIeH
HE CBS3aHBI JPYr C APYIOM, OTCYTCTBYIOT CBSI3YIOLIME CJIOBAa M MCIIOJIb30BaH OTPAaHUYEHHBIN 3amac
JIEKCUYECKUX €IMHUI] C OTPOMHBIM COJIEP)KaHUEM OIIMOOK B TPAMMAaTHYECKUX CTPYKTypax.

Cemectp 3

Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4

Tema 1. KyabTypa n padora B Me:KIyYHAPOAHBIX KOMIIAHUSIX
Speak about the internal professional communication of a company.
Speak about the external professional communication of a company.
Describe the qualities and skills of a good communicator
What can make a person fail at communication?
What tips can be given for the improvement of communication skills?

DAL=



Tema 2. Bp>HABIMMHHOBAIIMOHHBIETEXHOJIOTHH
1. Explain the notion of live advertisement.
2. Which types of financial institutions do you know?
3. Describe different kinds of securities and different kinds of markets.
4. Speak about the concept of brand image and its significance.
5. Speak about the concept of brand positioning and its significance.
Tema 3. Ynpas/ieHue 4eJIOBe4eCKHMH pPecypcaMu B YCJIOBHSIX MepeMeH
1. How good are you at building relationships? Take a quiz and say whether you agree with the
result.
What does it mean, to be good at building relationships?
Where can businesspeople meet their potential partners?
How can companies build strong business relationships with their customers?
What are the most important relationships for you at and outside your place of study?

bl ol o

Kpurtepun onenku (B 0an1ax):

10-8 GannoB BhICTaBIsAETCA 00yJaromEMycs, €CJIM OH MPaBHIIBHO OTBEYaeT Ha OJMH BOIPOC MO KaKIOH
T€M€ JUCUMIUIMHBI, WJEH IPEACTABIEHBl B JIOTUYECKOW IOCIIENOBATEIBHOCTH C HCIOJIb30BAaHUEM
CBA3YIOUIMX CJIOB, OTMEUEHA IpaMOTHAas OpraHU3alMs OTBETa, COOTBETCTBYIOIAS €ro CTPYKTYpE;
POJEMOHCTPHPOBAHO HCIIOJB30BAaHUE AKTHBHOM JIEKCUKM Kypca, HE OBLIO JIOMYyHIEHO OIMOOK B
HCIOJIb30BAHUN TI'PAMMATUYECKUX KOHCTPYKLHH;YPOBEHb OCBOEHHUS KOMIIETEHIIMH COOTBETCTBYET
IIPOJIBUHYTOMY YPOBHIO.

7-5 OanoB BBICTABIAETCS O00YYarOLIEMYCsl, €CIIM OH NMPaBHJIBHO OTBEYACT HAa OJMH BOIPOC MO Kaxa0H
TE€ME JUCLUILIMHBI, HO C HE3HAUUTEIbHBIMU OTCTYIUIEHUSIMHM, WJEU INPEACTABIEHBI C MCIOJIb30BAHUEM
CBS3YIOIIMX CJOB, HO JIEKCMUYECKM HE BCErjJa TIpaMOTHO MOJ0OpaHbl, MPOAEMOHCTPHPOBAHO
UCIOJIb30BaHNE aKTUBHOM JIGKCUKU Kypca, ObLTH JOMYIIEHbl HE3HAYUTEIbHbBIC OIIMOKU B UCTIOJIb30BaHUHU
IPaMMATUYECKUX KOHCTPYKLHUH; YpOBEHb OCBOEHHUS KOMIIETEHIMII COOTBETCTBYET IIOBBIIIEHHOMY
YPOBHIO.

4-2 Oanna BBICTABIIAETCS O00YYaIOUIEMYCsl, €CIM OH YaCTHYHO NMPAaBHIBHO OTBEYAET HA OJUH BOMPOC IO
KOKIOW TeMe [UCUUIUIMHBI, C HE3HAYUTEIbHBIMM IOTPEIIHOCTSIMM, UAEH IPEACTABIEHBI C
HCII0JIb30BAHUEM HEJIOCTATOYHOIO KOJMYECTBA CBS3YIOIIMX CJIOB, IPOJAEMOHCTPUPOBAHA OPraHMU3ALIUA
OTBETA, HE IIOJHOCTBIO COOTBETCTBYIOIIAsl €r0 CTPYKTyp€ C OrpPaHUYEHHBIM HCIIOJIb30BAHUEM
JIEKCUYECKUX €IMHUL, JOMYIIEHbl OIIMOKU B MCIOJIB30BAHUM I'PaMMATUYECKUX KOHCTPYKIHH, KOTOpbIE
YaCTUYHO MEUIAI0T MOHUMAaHHIO; YPOBEHb OCBOCHHS KOMIIETEHIIMH COOTBETCTBYET 0a30BOMY YPOBHIO.

-0 GamtoB BhICTaBIIAETCS OOyJAIOMIEMYCsl, €CJIM OH HE OTBEYAET Ha OJIMH BOTIPOC MO KaXIA0H TeMe, UIeH
HE CBS3aHBI JPYr C JPYIOM, OTCYTCTBYIOT CBSI3YIOLIME CJIOBAa M MCIIOJIb30BaH OTPAaHUYEHHBIN 3amac
JICKCUYECKUX €IMHUI] C OTPOMHBIM COJIEP)KaHUEM OIIMOOK B TPAaMMAaTHYECKUX CTPYKTYypax.

Cemectp 4

Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4
Tema 4. YnpasieHue opranusanuei
What in your opinion makes people successful?
Talk about any successful person your know describing their accomplishments.
What are the best indicators of an individual’s level of success?
How can understanding of personal success vary from culture to culture?
Outselling your rivals is the best indicator of success. Do you agree? Support your point.
Tema S. JlorncTuka 1 KOHTPOJIb KayecTBa
1. “A man can stand anything except a succession of ordinary days” — explain the quote and share
your opinion.
What motivates you to work harder?
Is positive or negative motivation generally more stimulating? Explain your point.
What is a “burn-out” and what may it be caused by?
What do you find satisfying about your studies?
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Tema 6. MapkeTHHrHpeKJamMa
1. What tips for giving presentations do you remember?
2. How can one balance risk and return?
3. What banking services are you familiar with?
4. Speak about ways of coping with cultural stereotypes.
5. What iscultural awareness and how can it be increased?

Kpurtepun onenku (B 0a1ax):

10-8 GannoB BhICTaBIsAETCA 00yJarOMEMycs, €CJIM OH MPaBHIIBHO OTBEYAaeT Ha OJWH BOIPOC MO KaXKIOH
TeM€ JUCUMIUIMHBL, WJEH IPEACTABIEHBl B JIOTUYECKOW IOCIIENOBATEIBHOCTH C HCIOJIb30BAaHUEM
CBA3YIOLUIMX CJIOB, OTMEUEHA TIpaMOTHAas OpraHM3alMs OTBETa, COOTBETCTBYIOIAs €ro CTPYKTYpE;
MPOJEMOHCTPHUPOBAHO HCIIOJIB30BaHUE AKTHBHOM JIGKCHUKHM Kypca, HE OBLIO JIOMYyHIEHO OIIMOOK B
UCIOJIb30BAHUN TI'PAMMATUYECKUX KOHCTPYKLHH;YPOBEHb OCBOEHUS KOMIIETEHLIIMH COOTBETCTBYET
IIPOJIBUHYTOMY YPOBHIO.

7-5 OanyoB BBICTABIAETCS O0YYaIOLIEMYCsl, €CIIM OH MPaBWJIBHO OTBEYACT HAa OJMH BOIPOC MO KaxI0H
T€ME JUCLUIUIMHBI, HO C HE3HAUUTEIbHBIMU OTCTYIUIEHUSIMHM, WJEU NPEACTABIEHBI C MCIOJIb30BAHUEM
CBS3YIOIIMX CJOB, HO JIEKCMUYECKM HE BCErjJa TIpaMOTHO MOJ0OpaHbl, MPOAEMOHCTPHPOBAHO
UCIOJIb30BaHNE aKTUBHOM JIGKCUKU Kypca, ObLTH JOMYIIEHbl HE3HAYUTEIbHbBIC OIIMOKU B UCHIOJIb30BaHUHU
IrPaMMATUYECKUX KOHCTPYKLHUH; YpOBEHb OCBOEHHUS KOMIIETEHIMII COOTBETCTBYET IIOBBIIIEHHOMY
YPOBHIO.

4-2 Oanna BBICTABIIAETCS O00YYaIOLUIEMYCsl, €CIM OH YaCTHYHO NMPAaBHIBHO OTBEYAET HA OJUH BOMPOC IO
KOKJOW TeMe [UCUUIUIMHBI, C HE3HAYUTEIbHBIMM IOTPEIIHOCTSMM, UAEH IPEACTABICHBI C
HCII0JIb30BAHUEM HEJIOCTATOYHOI'O KOJMYECTBA CBS3YIOIIMX CJIOB, IPOJAEMOHCTPUPOBAHA OPraHMU3ALIUA
OTBETA, HE IIOJHOCTBIO COOTBETCTBYIOIIAsl €r0 CTPYKTyp€ C OrpPaHUYEHHBIM HCIIOJIb30BAHUEM
JIEKCUYECKUX €IMHUL, JOMYIIEHbl OIIMOKM B MCIOJIB30BAHUU I'PaMMATUYECKUX KOHCTPYKIHH, KOTOpbIE
YaCTUYHO MEUIAI0T MOHUMAaHHIO; YPOBEHb OCBOCHHS KOMIIETEHIIMH COOTBETCTBYET 0a30BOMY YPOBHIO.

-0 GamtoB BhICTaBIIAETCS OOyJAIOMIEMYCsl, €CJIM OH HE OTBEYACT Ha OJIMH BOTIPOC MO KAXA0H TeMe, UIeH
HE CBS3aHBl JAPYr C APYIOM, OTCYTCTBYIOT CBSI3YIOLIME CJIOBAa M MCIIOJIb30BaH OTPAaHUYEHHBIN 3amac
JIEKCUYECKUX EIMHUI] C OTPOMHBIM COJIEP>)KaHHUEM OIINOOK B TPAaMMAaTHYECKUX CTPYKTYypax.

HepequL TEM I'PYIIITOBLIX I[HCKyCCHﬁ

Cemectp 1
Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4

Tema 1. JInuHOCTBHYEIOBEKA
1. How useful the two personality types (extroverts and introverts) are for describing personality?
2. What does the term “personality clash” mean? Can you think of an example from your personal
experience?
3. What tells you more about someone's personality: clothes, body language, voice, attitude, tastes or
something else?
4. Is charisma the most important quality to possess if you want to be successful in your career?
Why/Why not? What other qualities are important?
5. Are charismatic people dangerous? Why/Why not? What are the examples of charismatic political
leaders of the past and present?
Tema 2. IlyTemecTBUAUTYPU3M
1. What are the most interesting places you have visited in Russia and abroad?
2. What are the most popular destinations for Russian people?
3. What is the difference between travel and tourism?
4. Do you think that travel broadens the mind? Why/Why not?
5. Do you agree that travel is no longer necessary?
Tema 3. PaGora



. What is the most important to you in a job? Name five most important things.
. What would your dream job be?
. Would you like to work from home? What would be the advantages and disadvantages for you?
. Homeworking is generally on the increase. Why do you think that is?
. What would your perfect job interview would be? Have you ever taken part in one?
Tema 4. U3y4yeHNeHHOCTPAHHOTI 0S13bIKA
. What skills and qualities make people learn languages easier?
. Speak of the benefits of learning a foreign language.
. Should the humanity develop a single universal language?
. Speak about the regional varieties of the English language.
. Should the English-speaking word adopt American English? Give arguments for and against this idea.
Tema S. Pexnama
Ideals of a nation are represented in its advertising.
Describe an advert you find appealing. Explain the reason for its success.
Describe an advert you find revolting. Explain the reason for its failure.
Should cosmetic surgery on people under the age of twenty-one be made illegal?
Should there be any advertising aimed at children?
Tema 6. O6pa3oBanue
Is it worth going to university if fees are high?
What percentage of population should go to university?
What would you expect from a university campus? What should it provide?
Describe the role of physical education in education.
. Speak about examination results as an aspect of education — do they represent the level of
knowledge?
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Kputepun onenku B 6a/11ax (10 BceM TeMaMm):

- 10-8 OamoB BbICTaBIsETCS OOYdYaIOLIEMYCs, €CIM TeéMa B OTBET€ BO BpeMs JUCKYCCHU pacKpbITa
IIOJIHOCTBIO, MJIEU IPEJCTABIECHBI B JIOTMUECKOMN MOCIEN0BATEIBHOCTH C HCIIOJIB30BAHUEM CBSI3YIOIINX
CIIOB, OTMEYEHa TIpaMOTHAas  OpraHu3alys  OTBETA, COOTBETCTBYIOIIAs  €r0  CTPYKTYpE;
MPOJEMOHCTPHUPOBAHO MCIIOJIH30BaHUE AKTUBHOM JIEKCUKU Kypca, OCHOBHOM He OBLIO JIOIMYIIEHO OLIHO0K
B HCIOJb30BAaHUU TI'PAMMATHUUYECKUX KOHCTPYKIMH; YpPOBEHb OCBOEHHUS KOMIIETEHLUN COOTBETCTBYET
IIPOJIBUHYTOMY YPOBHIO.

- 7-5 Gana BBICTABJISIETCS 00YJaIOIIEMYCsl, €CIIM TeMa BO BpeMs TUCKYCCHHU PACKPBITA MOJHOCTHIO, HO C
HE3HAYUTENIbHBIMU OTCTYIUIEHUSMH, UAEHU IPEICTaBIECHBl C HCIOJIB30BAHMEM CBA3YIOLUIUMX CJIOB, HO
JIKCUYECKH HE BCETJa IPpaMOTHO M0A00paHbl, MPOJIEMOHCTPUPOBAHO UCIIOIB30BAHUE AKTUBHOM JIGKCHUKHU
Kypca, ObUIM JOMYIICHbBl HE3HAYMTEIbHBIC OIIMOKH B MCIOJIB30BAHUU TPAMMATHUECKUX KOHCTPYKIIHUH;
YPOBEHb OCBOEHUS KOMIIETEHIIMI COOTBETCTBYET NOBBILIEHHOMY YPOBHIO.

- 2-4 Oanna BbICTaBJsIeTCs OOyyaroleMycs, €ClIM TeMa BO BpeMs JUCKYCCHH PACKPBITA YACTHYHO, C
HE3HAYUTENIbHBIMM  TOTPEUIHOCTSAMHU, HAEH MPEACTaBICHBl C HCIOJb30BAHMEM HEAOCTATOYHOIO
KOJMYECTBA CBS3YIOIIMX CJOB, IPOJEMOHCTPUPOBAHA OpraHu3alus OTBETa, HE IOJHOCTBHIO
COOTBETCTBYIOIIAsl €T0 CTPYKTYPE C OIPaHUYEHHBIM HCIIOJIb30BAaHUEM JIEKCUYECKUX €IMHULL, JOMYLIEHBI
OIMOKM B UCIOJIb30BAHUU IPaAMMATHUYECKHX KOHCTPYKIMH, KOTOpbIE YACTHUYHO MEIIAIOT MOHMMAaHUIO;
YPOBEHb OCBOEHHSI KOMIIETEHIMI COOTBETCTBYET 6a30BOMY YPOBHIO.

- 0 GamnoB BbICTaBIsETCS OOydaroLIeMYCs, €CIM TéMa BO BpeMsl JAUCKYCCUU HE PACKpbITa, HJIEH HE
CBSI3aHbl JIpPYI C JPYIOM, OTCYTCTBYIOT CBSI3YIOIIME CJIOBAa M HCIOJB30BaH OIPaHUYEHHBIN 3armac
JICKCHYECKUX €IMHUI] C OTPOMHBIM COJIEP)KaHUEM OIIMOOK B TPAaMMAaTHYECKUX CTPYKTYypax.

Cemectp 2

Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4

Tema7. {u3aiin
1. What sort of people do you think make the best language learners?
2. Should everyone learn at least one foreign language? Why/Why not?



3. Would the world be a better place if everyone spoke the same language? Why/Why not?
4. Which variety of English is more popular in Russia, British or American English, or another variety?
Which variety of English would you prefer to learn?
5. Should the English-speaking word adopt American English? Give arguments for and against this idea.
6. Present the tendencies in design of the 1960s.
7. Present the tendencies in design of the 1930s.
8. Present the tendencies in design of the 1990s.
9. Critically assess a design.
10. Sketch a design.
Tema8. busnec
Tell about a business from another country that is successful in your country.
Speak about the factors an entrepreneur has to consider to ensure the success of his/her startup.
Speak about your favourite retailers.
Present your criteria for choosing a partner.
Give an example of'a good/bad customer service you have experiences. Speak of the outcome.

M

Tema 9. UnHOBanun

Present an innovative construction project underway.
Spending billions on superstructures cannot be justified when people are starving. Do you agree?
How can cities be made safer for their citizens?
City transport of the future — what does it look like?
What are the most recent technological advancements?

Tema 10. CoBpeMeHHBIE TPEHbI
Analyse how influenced you are by trends.
Describe one of the latest trends your or your friends have followed.
Speak of the trendsetters you admire.
How can understanding trends help a business?
Does fashion industry exist mainly to persuade people to spend money on things they don’t really
need?

MBS
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Tema 11. UckyccTBO M Meaua
Are radio and paper press going extinct?
Are online reviews to be trusted? Can you rely on them?
Speak about your favourite genres in cinema.
Speak about the pros and cons in the work of a reporter.
Speak about the influence of the epidemics on the entertainment industry.

Tema 12. O0mecTBOU3aKOH

Give examples of violations that are not considered a crime in a lot of countries.
Which crimes are common in your country?
Crimes don’t pay. Do you agree?
Violence on TV and in video games is a major cause of crime. Do you agree?
. Explain the genetic and environmental causes of crime. What other reasons exist and which do
consider the most common?

M
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Kpurtepun onenku B 6a/11ax (1o BceM TeMaMm):

- 10-8 OanoB BbICTaBIsETCA OOYYaIOLIEMYCs, €CIM TeMa B OTBET€ BO BpeMs JUCKYCCHUU pacKpbITa
IIOJIHOCTBIO, MJIEU IPEJCTABJIECHBI B JIOTMUECKOM MOCIEN0BATEIBHOCTH C HCIIOJIB30BAHUEM CBSI3YIOIINX
CIIOB, OTMEYEHa TIpaMOTHAas  OpraHu3alys  OTBETA, COOTBETCTBYIOIIAs  €r0  CTPYKTYpE;
MPOJEMOHCTPHPOBAHO MCIIOJIH30BaHUE AKTUBHOM JIGKCUKU Kypca, OCHOBHOM He OBbLIIO OIMYIIEHO OLIHO0K
B HCIOJb30BAaHUU TI'PAMMATHUUYECKUX KOHCTPYKIMH; YPOBEHb OCBOEHUS KOMIIETEHLUN COOTBETCTBYET
IIPOJIBUHYTOMY YPOBHIO.

- 7-5 Gana BbICTaBISIETCS 00YJaIOIIEMYCsl, €CIIM TeMa BO BpeMs TUCKYCCHHU PACKPBITA MOJHOCTHIO, HO C
HE3HAYUTENIbHBIMU OTCTYIUIEHUSMH, UAEHU IPEICTaBIECHbl C HCIOJIB30BAHMEM CBA3YIOLUIUMX CJIOB, HO
JIEKCUYECKH He BCErJa IPpaMOTHO M0A00paHbl, MPOJIEMOHCTPUPOBAHO MCIIOIB30BAHUE AKTUBHOM JIGKCHKHU



Kypca, ObUIM JOMYLICHbl HE3HAYMTEIbHBIC OIIMOKH B MCIOJIB30BAHUU TPAMMATHUECKUX KOHCTPYKIUH;
YPOBEHb OCBOCHHS KOMIIETEHIIUI COOTBETCTBYET MTOBBILIEHHOMY YPOBHIO.

- 2-4 Oamna BeICTaBJsIeTCs OOyyarolmeMycs, €ClId TeMa BO BpeMsl JUCKYCCHH PACKPBITA YaCTHYHO, C
HE3HAYUTEIIBHBIMUA  IIOTPEIIHOCTSAMM, HJIEU IPEACTABICHbl C HCIHOJIB30BAHMEM HEAOCTATOYHOIO
KOJIMYECTBA CBA3YIOIIMX CJIOB, IPOJACMOHCTPUPOBAHA OpraHU3alys OTBETa, HE IOJHOCTBIO
COOTBETCTBYIOIAS €T0 CTPYKTYPE C OrPaHUYECHHBIM HCIIOJIb30BAHUEM JIEKCHUECKUX €AVHULL, JOIYILCHBI
OMOKHA B UCIOJIb30BAHUU IPAMMATHUYECKHX KOHCTPYKIMM, KOTOpbIE YAaCTMYHO MEUIAIOT MOHMMAaHUIO;
YPOBEHb OCBOEHHSI KOMIIETEHIMI1 COOTBETCTBYET 6a30BOMY YPOBHIO.

- 0 GamnoB BbICTaBIsETCS OOydarolIeMYyCs, €CIM TéMa BO BpEeMsl JAUCKYCCUU HE PacKpbITa, HJEH HE
CBA3aHbl JpPYr C JAPYIOM, OTCYTCTBYIOT CBS3YIOLIHME CJIOBA M MCIOJIB30BaH OrPAHUYCHHBINA 3arac
JICKCUYECKUX €IMHUI] C OTPOMHBIM COJEP)KaHUEM OIIMOOK B TPAaMMAaTHYECKUX CTPYKTYypax.

Cemectp 3

Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4
Tema 1. KyabTypa n padora B Me:KIyHAPOAHBIX KOMIIAHUSIX
1.  How important do you think it is to understand your own culture before trying to understand
someone else’s?
2. What tips could you give to people who come to your country to do business for the first time?
3.  Can you foresee any conflicts between corporate and individual cultures?
4. What is more important for employees who work for a multinational culture?
5. What is the biggest challenge for a repatriated employee.
Tema 2. Bp>HABIMMHHOBAIIMOHHBIETEXHOJIOTHH
1. Give examples of a few slogans of international brands and say whether you consider these slogans
successful.
2. What problems may a company face during the foreign market penetration?
. Speak about the difference between the brand image and brand positioning.
. Speak about the difference between a marketing plan and a marketing strategy.
. Give examples of companies that failed to conquer foreign markets. Name4thereasons.
Tema 3. Ynpas/ieHHeUe10Be4eCKUMHIPECYPCAMUBYCJIOBHSIXIIEpeMEH
. Have you ever helped a company with its market research?
. When might it not be appropriate to ask members of the public for their ideas?
. Would this approach be popular in your culture?
. What are the advantages and disadvantages of creating a product through an online community?
. What problems might a company have if it relies too much on this form of product development?
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10-8 OayioB BBICTABISETCS OOYdYaIOLIEMYCs, €CIIM TeéMa B OTBETE€ BO BpeMs JUCKYCCHU PacKpbITa
MIOJIHOCTBIO, MJIEU IPEJCTABJIECHBI B JIOTMUECKOM MOCIEN0BATEIBHOCTH C HCIIOJIB30BAHUEM CBSI3YIOIINX
CIIOB, OTMEYEHa TIpaMOTHAas  OpraHu3alys  OTBETA, COOTBETCTBYIOIIAs  €r0  CTPYKTYpE;
MPOJEMOHCTPHUPOBAHO MCIIOJIH30BaHUE AKTUBHOM JIGKCUKU Kypca, OCHOBHOM He OBbLIO OIMYIIEHO OLIHO0K
B HCIOJb30BAaHUU TI'PAMMATHUUYECKUX KOHCTPYKIMH; YPOBEHb OCBOEHHUS KOMIIETEHLUH COOTBETCTBYET
IIPOJIBUHYTOMY YPOBHIO.

- 7-5 Gana BBICTaBJISIETCS 00YJaIOIIEMYCsl, €CIIM TeMa BO BpeMs TUCKYCCHHU PACKPBITA MOJHOCTHIO, HO C
HE3HAYUTENIbHBIMU OTCTYIUIEHUSMH, UAEHU IPEICTaBIECHbI C HCIOJIB30BAHMEM CBA3YIOLUIUX CJIOB, HO
JIKCUYECKH HE BCErJa I'PpaMOTHO I10A00paHbl, MPOJIEMOHCTPUPOBAHO UCIIOIB30BAHUE AKTUBHOM JIGKCHKHU
Kypca, ObUIM JOMYLICHbl HE3HAYMTEIbHBIC OIIMOKH B MCIOJIB30BAHUU TPAMMATHUECKUX KOHCTPYKIUH;
YPOBEHb OCBOEHUS KOMIIETEHIIMI COOTBETCTBYET NOBBILIEHHOMY YPOBHIO.

- 2-4 Oanna BbICTaBJsIeTCs OOyyarolmeMycs, €ClM TeMa BO BpeMsl JUCKYCCHH PACKPBITA YaCTHYHO, C
HE3HAYUTENIbHBIMU  TOTPEUIHOCTSAMH, HAEH MPEACTaBICHBl C MCIOJb30BAHMEM HEAOCTATOYHOIO
KOJMYECTBA CBA3YIOIIMX CJOB, IPOJEMOHCTPUPOBAHA OpraHu3alus OTBETa, HE IOJHOCTBHIO
COOTBETCTBYIOIIAsl €T0 CTPYKTYPE C OIPaHUYEHHBIM HMCIIOJIb30BAaHUEM JIEKCUYECKUX €IMHULL, JOMYLICHBI
OLIMOKM B UCIOJIb30BAHUU IPAMMATHUYECKHX KOHCTPYKIMH, KOTOpbIE YAaCTMYHO MEIIAIOT MOHMMAaHUIO;
YPOBEHb OCBOEHHSI KOMIIETEHIMI1 COOTBETCTBYET 6a30BOMY YPOBHIO.



- 0 GamnoB BbICTaBIsIETCS OOydaroLIeMYyCs, €ClIMd TéMa BO BpeMsl JAUCKYCCUU HE pacKpbITa, HJIEH HE
CBA3aHbl JpPYyr C JAPYIOM, OTCYTCTBYIOT CBS3YIOLIHME CJIOBA M MCIOJIb30BaH OrPAHUYCHHBINA 3arac
JICKCUYECKUX EIMHUI] C OTPOMHBIM COJIEP)KaHUEM OINOOK B TPAaMMAaTHYECKUX CTPYKTypax.

Cemectp 4
Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4

Tema 4. YnpasieHue opranusanuei

1. Mismanagement is the biggest cause of business failure? Do you agree? Justify your opinion.

2. Rebranding is often a pointless exercise. Do you agree? Justify your opinion.

3. Underfunding and overstaffing are the quickest way to failure. Do you agree? Justify your
opinion.

4. Why are undercutting the competition dangerous business strategies?

5. If you could buy ay kind of business, what would you purchase and why?

Tema S. JlorucTHKAMKOHTPOJIbLKa4YeCcTBA
1. How is staff development related to the performance evaluation of employees?
2. Discuss the benefits of effective staff development programs.
3. What are some strategies that can be used to motivate employees to participate in staff development
programs?
4. How might the principles of adult learning influence the creation of staff development programs?
5. What types of staff development programs are best suited for employees in classified positions?

Tema 6. MapkeTHHT U peKjIamMa
Speak about the risks that most people take in their lives?
What sort of risks do businesses face?
Present the five steps of risk management.
What sort of things do big international companies need to insure against?
In the next 30 years, which types of risk do you think will become: a) more significant, and b) less
significant?
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- 10-8 OanoB BbICTaBIsETCA OOYYaOLIEMYCs, €CIIM TeMa B OTBETE€ BO BpeMs JUCKYCCHH PacKpbITa
IIOJIHOCTBIO, MJIEU IPEJCTABIECHBI B JIOTMUECKOM IMOCIEN0BATEIBHOCTH C HCIIOJIB30BAHUEM CBSI3YIOIINX
CIIOB, OTMEYEHa TIpaMOTHas  OpraHu3alys  OTBETA, COOTBETCTBYIOIIAs  €r0  CTPYKTYpE;
MPOJEMOHCTPHUPOBAHO MCIIOJIH30BaHUE AKTUBHOM JIEKCUKU Kypca, OCHOBHOM He OBbLIIO OIMYIIEHO OLIHO0K
B HCIOJb30BAaHUU TI'PAMMATUUYECKUX KOHCTPYKIMH; YPOBEHb OCBOEHHUS KOMIIETEHLUN COOTBETCTBYET
IIPOJIBUHYTOMY YPOBHIO.

- 7-5 Ganna BBICTaBJISIETCS 00YJaIOIIEeMYCsl, €CIIM TeMa BO BpeMs TUCKYCCHHU PACKPBITA MOJHOCTBIO, HO C
HE3HAYUTENIbHBIMU OTCTYIUIEHUSMH, UAEHU IPEICTaBICHBI C HCIOJIB30BAHMEM CBA3YIOLUIUMX CJIOB, HO
JIEKCUYECKH HE BCErJa I'PpaMOTHO I0A00paHbl, MPOJIEMOHCTPUPOBAHO UCIIOIB30BAHUE AKTUBHOM JIGKCHKHU
Kypca, ObUIM JOMYLICHbl HE3HAYMTEIbHBIC OIIMOKH B MCIOJIH30BAHUU TPAMMATHUECKUX KOHCTPYKIUH;
YPOBEHb OCBOEHUS KOMIIETEHIIMI COOTBETCTBYET NOBBILIEHHOMY YPOBHIO.

- 2-4 Oamna BbICTaBJsIeTCs OOyyaroleMycs, €ClIM TeéMa BO BpeMsl JUCKYCCHH PACKPBITA YaCTHYHO, C
HE3HAUUTENIbHBIMU  TOTPELIHOCTSAMH, HAEH IMPEACTaBICHBl C MCIOJb30BAHMEM HEAOCTATOYHOIO
KOJIMYECTBA CBS3YIOIIMX CJOB, IPOJEMOHCTPUPOBAHA OpraHu3alus OTBETa, HE IOJHOCTBIO
COOTBETCTBYIOIIAsl €T0 CTPYKTYPE C OIPaHUYEHHBIM HMCIIOJIb30BAaHUEM JIEKCUYECKUX €IMHULL, JOMYLICHBI
OIMOKM B UCIOJIb30BAHUU IPaAMMATHUYECKHX KOHCTPYKIMH, KOTOpbIE YACTHUYHO MEIIAIOT MOHMMAaHUIO;
YPOBEHb OCBOEHHSI KOMIIETEHIMI1 COOTBETCTBYET 6a30BOMY YPOBHIO.

- 0 GamnoB BbICTaBIsIeTCS OOydaloOlIeMYyCs, €CIM TéMa BO BpeMsl JAUCKYCCUU HE PACKpbITa, HJIEH HE
CBS3aHbl JIPYI C JPYIOM, OTCYTCTBYIOT CBSI3YIOIIME CIIOBAa M HCIOJB30BaH OIPaHUYEHHBIN 3amac
JIEKCHYECKUX €IMHUI] C OTPOMHBIM COJIEP)KaHHUEM OIIMOOK B TPAMMAaTHYECKUX CTPYKTypax.

3a)1aH1/m AJIA TEKYHIET0 KOHTPOJIsA

KoMmiiekT TeCTOBBIX 3aJaHUM



Cemectp 1
Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4.

Tema 1. JInuHoCTHUYET0BEKA
Variant 1
I. Use the sentences below to write adjectives that describe the person. First letters are given.
1) She rarely gets angry.
2) She loves giving presents.
3) She’s very relaxed about things.
4) She’s always ready to accept new ideas.
5) You can trust that she will get things done.
I1. Complete the conversations with the correct form of the verbs in brackets.

1.— What kind of friends (you/have)?
— Usually they are quite similar to me.
2.— What (you/do) at the weekends?
— I play tennis and go out to dinner with my friends.
3.— Where (usually/you/spend) your holidays?
— We often go to a little cottage in Cornwall.
4.— What book (you/read) now?
— “About a Boy” by Nick Hornby.
5.— (you/ever/visit) South Africa?

— No, but I’ve been to Australia.
ITI.Choose the correct words to complete the sentences.
1. Her sister is a very cautious /ambitious /likeable person and never does anything without thinking
carefully about it.
2. Jody is so moody / sensitive / reliable — one minute she’s happy, the next she’s sad.
3. David is very energetic / serious / bossy and is always giving everyone orders.
4. Laura is so enthusiastic / thoughtful / creative about our trip to New Zealand, she has already read
almost everything about the country!
5. The new job is extremely glamorous / challenging / privileged, but 1 enjoy pushing myself to do
new and difficult things.
6. Doing administrative work is tedious / flexible / satisfying and makes me want to go to sleep.
7. It’s important to have a good work-life / lifestyle / time balance to avoid stress.

IVRead the text and write down the numbers of five false statements.

Multiple Intelligence Theory

In 1983 Howard Gardner, a Harvard psychologist, published his Multiple Intelligence Theory in his first
book Frames of Mind. This theory has become a model for understanding the many aspects of human
intelligence, learning styles and behaviour. Gardner was one of the fist people to say that we should not
judge others using a narrow definition of intelligence. His original theory described seven different types
of intelligence which are equally important: linguistic, logical-mathematical, musical, body-kinaesthetic,
spatial-visual, interpersonal (awareness of other people’s feelings) and intrapersonal (self-awareness).
Since the theory was first published, Gardner has added three intelligences: naturalist, spiritual-existential
and moral. His theory has revolutionized the way people approach learning and teaching, as it challenged
education systems that assumed everyone learned in the same way.

1. Gardner published his third book in 1983. T/F

2. He was a psychologist in Harvard University. T/F

3. His Multiple Intelligence Theory uses a traditional model to explain his ideas. T/F

4. Gardener stated we should never judge other people. T/F

Variant 2
Use the sentences below to write adjectives that describe the person. First letters are given.



1) She wants to be the manager of the company.
2) She is always pushing her ideas.
3) She always tells people what to do.
4) Some days she’s happy, others angry.
5) She always has lots of new ideas.
II. Complete the conversations with the correct form of the verbs in brackets.
1. —When (you/go) there?
— After university.
2. —How long (you/stay) there?
— A year.
3. —What (you/do) to improve your French?
4. —1 (watch) French films with subtitles.
5. =1 (work) as a French teacher all my life and I should say that’s good but not enough!
ITII.Complete the sentences.
They out on their trip to South America on 7 July.
They started their Trip in Chile and then on to Argentina.
They also off in Peru for a few days.
Gillian is a very easy- person and always seems to be relaxed.
Her little boy is extremely -willed and only does what he wants.
I think he’s very self- and would be able to do the job well.
It’s important to have a good work-life _ to avoid stress.

NHownbk v =

IV Read the text and write down the numbers of five false statements.

Multiple Intelligence Theory

In 1983 Howard Gardner, a Harvard psychologist, published his Multiple Intelligence Theory in his first
book Frames of Mind. This theory has become a model for understanding the many aspects of human
intelligence, learning styles and behaviour. Gardner was one of the fist people to say that we should not
judge others using a narrow definition of intelligence. His original theory described seven different types
of intelligence which are equally important: linguistic, logical-mathematical, musical, body-kinaesthetic,
spatial-visual, interpersonal (awareness of other people’s feelings) and intrapersonal (self-awareness).
Since the theory was first published, Gardner has added three intelligences: naturalist, spiritual-existential
and moral. His theory has revolutionized the way people approach learning and teaching, as it challenged
education systems that assumed everyone learned in the same way.

1. Self-awareness and awareness of other people are the most important intelligences. T/F

2. In 1983 Gardner’s theory recognised fewer types of intelligence that it does now. T/F

3. The theory has had little effect on learning establishments. T/F

4. The theory shows that people learn in different ways. T/F

Tema 4. U3yuyeHne HHOCTPAHHOTO SI3bIKA
Variant 1
Ex.1.Choose the correct answer, a or b, to complete the text.

— What (a) are you going to do / (b) will you do this weekend? Anything exciting?
— I haven’t made any plans. I think (a) /'m waiting / (b) I’ll wait and see what the weather is like.
— I think it (a) will be / (b) is good. That’s what the forecast said this morning anyway.

Is online advertising (a) effective / (b) as effective as it could be?

Advertising has been through a major revolution over the past 20 years due to technology
changing (a) faster / (b) more fast than ever before.

Today perhaps one of the (a) easiest / (b) most easy and...

(a) effectivest / (b) most effective ways of advertising is by using Facebook.

NhEPD =

There are many students here (a) who/that / (b) which come from other countries.
We are studying in a building (a) which / (b) where Shakespeare used to work.

LA



10.

There are many different courses (a) - / (b) that you can choose from.

Variant 2
Ex.1.Choose the correct answer, a or b, to complete the text.

D.
1.
2.

3.

=

SN

Facebook is the (a) busiest / (b) most busy social media site in the world, with millions of users.

It is particularly good for smaller companies who cannot afford the much (a) higher / (b) highest
costs of traditional advertising.

It is probably (a) usefuler / (b) more useful than other media in the early stages of a business
because it provides instant feedback on products and services.

— What (a) will you do / (b) are you going to do this weekend? Anything exciting? I thought there
was a trip to London this weekend.

— There is. The school (a) is taking / (b) will take some of us to London, ...

... but (a) I'm not going to go / (b) I won’t go because there’s the air show here in town. ...

... It (a) will take / (b) is taking place on Saturday and Sunday and I’d like to see it. It’s supposed
to be good.

The Bodleian Library (a) who/that / (b) which was opened in 1602, has expanded greatly since
then.

9. 1bought the house (a) that / (b) — I saw last week.
10. A vacation is a period of a year (a) when / (b) in which universities or colleges are officially
closed.
Tema S. Pexinama

Variant 1
Match each term to its definition.
1. Logo a.  Anadvert on TV or radio
2. Pass the buck b.  Spend a lot of money in a short time
3. Go on a spending c. Spend a lot of money on something

spree
4.  Be a cheapskate d.  Special design/symbol that a company puts on all its products or adverts
5. Tighten your belt e.  Make someone responsible for something you should deal with
6.  Misleading f. Financial support a company gives in order to get publicity for

themselves

7. Commercial g. Do not like spending money
8.  Broke h.  Giving the wrong idea or impression
9. Look like million i Have no money

dollars
10.  Jungle J- Say publicly you support or approve of something
11. Splash out on k.  Help to sell something, especially by advertising

something
12.  Promote 1. Look wonderful
13.  Sponsorship m.  Spend less money than you used to
14. Endorse n. A short, easy to remember phrase with music
15. Rip someone off 0.  Charge someone too much money
Variant 2
Match each term to its definition
Pass the buck a. Giving the wrong idea or impression
Broke b. Spend a lot of money in a short time
Look like million c. Spend a lot of money on something
dollars

Be a cheapskate d. Special design/symbol that a company puts on all its products or adverts



Go on a spending spree e.
Splash out on f

Make someone responsible for something you should deal with
Financial support a company gives in order to get publicity for themselves

something
Tighten your belt g. Do not like spending money
Rip someone off h.  Anadvert on TV or radio
Commercial 1. Have no money
Sponsorship J- Say publicly you support or approve of something
Endorse k. Help to sell something, especially by advertising
Misleading 1. Look wonderful
Logo m.  Charge someone too much money
Promote n. A short, easy to remember phrase with music
Jungle 0. Spend less money than you used to
Tema 6. O6pa3oBanue

Variant 1
Complete the sentences with the words in the box.
curriculum degree study make bulling
(A) (B) © (D) (E)
graduate pass assessment revise get
(F) (&) (H) @ ()
do go drop out of | fail hand in
X) L) M) Q) ©)

1. I think Jessie will a place at university next year.

2. If you the exam, you can resist it in two months’ time.

3. Do you have a special system when you for your exams?

4. He always finds it hard to his coursework in the time allowed.

5. Did you your coursework to the tutor on time yesterday?

6. Do many students start and then courses in Russia?

7. means the subjects at a school or college.

8. What will you do when you from university?

9. I think it’s important to to university these days.

10. When did you last chemistry?

11. A thesis is a long piece of writing you do as part of a university

12. Unfortunately, he didn’t the progress his tutors expected.

13. I didn’t my driving test the first time, but I did the second time.

14. Are exams or continuous more common in your country?

15. means upsetting and frightening someone smaller and weaker, especially in a school

situation

Variant 2

Complete the sentences with the words in the box.

pass bulling graduate drop out  of | degree
(A) (B) © (D) (E)
assessment curriculum get hand in | study J)
(F) (&) (H) @
go do fail make revise (O)
X) L) M) N)
1. means upsetting and frightening someone smaller and weaker, especially in a school
situation.

2. Are exams or continuous
3. Ididn’t my driving test the first time, but I did the second time.
4. Unfortunately, he didn’t the progress his tutors expected.

more common in your country?




5. A thesis is a long piece of writing you do as part of a university
6. When did you last chemistry?

7. I think it’s important to to university these days.

8. What will you do when you from university?

0. means the subjects at a school or college.

10. Do many students start and then courses in Russia?

11. Did you your coursework to the tutor on time yesterday?
12. He always finds it hard to his coursework in the time allowed.
13. Do you have a special system when you for your exams?
14. If you the exam, you can resist it in two months’ time.
15. I think Jessie will a place at university next year.

Kpurepun onenku (B 0an1ax):

2,5 -2 Gayna BeICTaBIsieTCs 00y4aromEeMycs, €ClIi JaHbl IpaBUiIbHbIE 0TBETHI HA 85-100% BOmpOCOB 1O
KaKJJIOMY TECTY;

1,5 Oanna BbIcTaBNseTCA 00yJarOMEMycsi, €CIM JJaHbl IPpaBUIIbHbBIE OTBETHI 70-84% BOMPOCOB 1O
KaKJJIOMY TECTY;

16an BOBICTABIsIETCS 00YYAOLIEMYCsl, €CIIM JJaHbI paBUIIbHBIE 0TBETHI Ha 50-69 % BOIPOCOB TI0
KaKJJIOMY TECTY;

0 GamIoB BBICTABIIAETCS OOyUaIOIIEMYCs, €CJIM AaHbI IPaBUIIbHBIE OTBETH MeHee ueM Ha 50 % BompocoB

Cemectp 2
Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4.

Tema 8. buznec
Variant 1
I. Match the following words with their definitions. One of the definitions should not be used.

1. assignment | a. something that is required by law or a rule

2. wholesale b. a person or business that sells goods to the public in relatively small quantities
3. wages c. a fixed regular payment, typically paid on a monthly basis, especially to a
professional or white-collar worker

4. assessment | d. something that you get for working, in addition to your pay, that is not in the
form of money (car, health insurance, etc.)

5. retailer e. a task or piece of work given to someone

6. revision f. money paid to the government that is based on your income or the cost of goods
or services you have bought

7. supplier g. selling of goods in large quantities and at low prices, typically to be later sold by
retailers at a profit

8. taxes h. going through the material again to improve one’s knowledge

9. compulsory | i. payment earned for work or services, typically paid on a daily or weekly basis.

10. salary J- the action of evaluating or checking something
k. a person or organization that provides something needed such as a product or
service

I1. Read the article and answer the questions.

Which paragraph, A, B, C or D, The Waorani tribe of the Amazon Rainforest

mentions A. The Waorani tribe, who live in the Amazon Rainforest in
1 accepting people from other places? | the Ecuadorian Andes, live completely differently from the
2 giving information about the past? | way most of us live. They have always preferred to live on
3 a way of life that has not changed hilltops to avoid being close to big rivers, which could flood,
much over many years? and their lifestyle has hardly changed for thousands of years.

4 the size of Waorani population? __ B. Each village traditionally has one or two long houses made
5 fighting between tribes? of the natural materials he tribe finds in the forest. These are




usually occupied by an older married man and his extended
family. When there are more than about 30 people in the
house, one of the man’s brothers usually builds another house
within an hour’s walk.

C. The Waorani still hunt their food using tools which they
have made from whatever they can find in the forest. They
still make all their tools in the way their families did over
2,000 years ago. They hunt monkeys and several species of
birds, as well as collecting wild foods from the forests. They
also grow a variety of crops.

D. They have no written language, but they pass on their
history and knowledge through songs and stories about their
ancestors. Until quite recently, the tribe had little to do with
other tribes, although their history stories speak of fighting
with other tribes. In 1958 there were about four main groups
of Waorani (about 500 people in all) spread over 20,000
kilometres. That year the tribe had their first relationship with
people from outside the community. Since then the fighting
with other tribes has decreased.

Variant 2

Match the following words with their definitions. One of the definitions should not be used.

1. profit a. a person or company that sells goods in large quantities at low prices, typically to
retailers.

2. truancy b. speed or rate at which something happens or develops

3. entrepreneur | c. money paid for work or a service

4. staff d. selling of goods to in relatively small quantities for use or consumption rather than
for resale

5. curriculum | e. company that is trying to sell similar goods or services to the same people

6. retail f. money that is earned in trade or business after paying the costs of producing and
selling goods and services

7. branch g. subjects comprising a course of study

8. wholesaler | h. the group of people who work for an organization

9. pace 1. a person who sets up a business and business deals

10. competitor | j. a division or office of a large business or organization

k. staying away from school without good reason

I1. Read the article and answer the questions.

Which paragraph, A, B, C or D,
mentions

1 a type of accommodation? __

2 what tools are made of?

3 the diet of the tribe?

4 where houses are built?
Sbuilding materials used? __

The Waorani tribe of the Amazon Rainforest

A. The Waorani tribe, who live in the Amazon Rainforest in
the Ecuadorian Andes, live completely differently from the
way most of us live. They have always preferred to live on
hilltops to avoid being close to big rivers, which could flood,
and their lifestyle has hardly changed for thousands of years.
B. Each village traditionally has one or two long houses made
of the natural materials he tribe finds in the forest. These are
usually occupied by an older married man and his extended
family. When there are more than about 30 people in the
house, one of the man’s brothers usually builds another house
within an hour’s walk.

C. The Waorani still hunt their food using tools which they
have made from whatever they can find in the forest. They




still make all their tools in the way their families did over
2,000 years ago. They hunt monkeys and several species of
birds, as well as collecting wild foods from the forests. They
also grow a variety of crops.

D. They have no written language, but they pass on their
history and knowledge through songs and stories about their
ancestors. Until quite recently, the tribe had little to do with
other tribes, although their history stories speak of fighting
with other tribes. In 1958 there were about four main groups
of Waorani (about 500 people in all) spread over 20,000
kilometres. That year the tribe had their first relationship with
people from outside the community. Since then the fighting
with other tribes has decreased.

Tema 9. UnHOoBanun
Variant 1
Choose the best answer to complete the sentences.

1. We get our products from a in Turkey.
a) competitor b) customer c) staff d) supplier
2. We will have to you extra for transportation.
a) charge b) loss c) price d) launch
3. We have 45% of the market. That is 10% more than our nearest .
a) wholesaler b) competitor c) retailer d) executive
4. The shop has about 200  every day. 180 of them are tourists.
a) customers b) retailers c) staff d) suppliers
5. Too many fail and lose all their money. I would rather work for a safe company.
a) partners b) manufacturers ) entrepreneurs d) campaigns
6. If you do not pay your , you will be arrested.
a) bribes b) wages c) profit d) taxes
7. Every week I go to a/an to buy all the ingredients I need for my restaurant.
a) executive b) wholesaler c) entrepreneur d) editor
8. If you want to make some money, you should in one of the new Internet companies.
a) get USPs b) invest c) profit d) negotiate
9. If I work hard this year, they will make me a in this law firm.
a) customer b) community c) partner d) commercial
10.  We buy these quality trousers directly from the .
a) supplier b) retailer ¢) manufacturer d) endorsement
11. The company has made a of more than £2.5 million this year and is in big trouble.
a) profit b) wage c) loss d) failure
12. The award for best businessperson is given after a vote by the whole business .
a) revival b) consequences C) entrepreneur d) community
Variant 2
Choose the best answer to complete the sentences
1. This advert is not . We need something more noticeable and memorable.
a) attentive b) attention-grabbing c) catching  d) misleading
2. I do not think many TV commercials are . They have never convinced me to buy anything.
a) persuasive b) attractive c) promoting d) valuable

3. Now that there are more elderly people with spare time and cash, they have become a very attractive
__for advertisers.

a) purpose b) reason c) target d) USP

4. Before you start to  high prices find out about your competitors' prices.

a) charge b) set out c) increase  d) hesitate




5. You should your staff because your workers are the most important resource of your business.

a) reduce b) value c) cut d) take care

6. If costs go up, it willbe the  who ends up paying more.

a) wholesaler b) manufacturer ¢) entrepreneur d) customer
7. are complaining that deliveries of the goods popular with the customers are too slow.
a) retailers b) customers c¢) manufacturers d) entrepreneurs

8. The next conference in Dubai will be a great opportunity to  our new model.

a) lunch b) launch c) advert d) manufacture

9. After six hours at the meeting we finally managed to  a good contract.

a) signature b) promote  c) negotiate  d) establish

10. Can you ring the  and order three more printers?

a) executive b) competitor c) supplier  d) consumer

11. You should decide on the location of your business . The central location is more convenient but
the rent is higher.

a) premises b) place c) situation  d) location

12. Before you write your business plan, you should know what your business ___ are.

a) reasons b) profits c) objectives  d) funding

Tema 10. CoBpeMeHHBIETPEeHIbI
Variant 1
Put the verbs in brackets in the correct form
This strange event happened when I had a job in a bank. I (1-work) as an assistant manager for a few
weeks. One morning while I (2-serve) a customer, a man (3-come) in. He (4-wear) a ski mask over his
face and he told us that if we (5-not/ lie) on the floor, he (6-shoot). "Who's in charge here?"He asked. "I
am", I said - the manager (7-go) out for a coffee and he (8-leave) me in charge. "Give me all the money
or I'll shoot", the robber shouted. Although I was frightened, I noticed that he (9-not/hold) anything in
his hands. "Shoot with what?" I asked "If I were you, I (10-bring) a gun. While the robber (11-shout)
strong swear words, all the customers (12-laugh). When the manager returned and (13-tell) what (14-
happen) he could not believe that the robber (15-forget) to bring his gun. "I wish all the criminals (16-
be) so forgetful", he said.

Variant 2

Put the verbs in brackets in the correct form.

"Do you want a cat? All right ", I said, " if you (1-look)after it yourself and I (2 not/have/clean) after it.
A few days later I regretted that I (3-give) my permission. When I came home the other day, the animal
(4-lie) on the floor in the kitchen asking for food. If I (5-not/take) care of the cat, it (6-be) permanently
hungry. I soon realized that the children (7-lose) their interest in the cat. The poor thing (8-ignore) since
then, even if it springs onto their laps. When I reminded them that they (9-promise) to look after the cat,
they said that the (10-do) their homework right now. "If you (11-not /take) care ofthe cat, I (12-give)
itaway to other children who (13-love) it.", I often say when I am fed up with it," It (14-suffer) from your
neglect long enough." I (15-already/promise/get rid) of the cat many times, but they do not care.

Tema 11. UckyccTBOo 1 Meaua
Variant 1
I. Fill in each gap with the most appropriate sentence. One sentence is extra:
A. This means that they are better prepared to live on their own.
B. This can help them later on in life to cooperate with colleagues at work and with people around them
in general.
C. Recently the majority of boarding schools have become mixed-sex.
D. However, over the past few years people's opinions have begun to change.
E. For this reason it is advisable to consult a physiologist before sending a child under 14 to boarding
school.
F. However, parents should take into account the child's personality, individual needs and age before they
decide to send him or her to the boarding school.



Boarding school, pros and cons

Sending one's children to boarding school used to be the most acceptable way of educating them. (1) _To
my mind, nevertheless, sending one's children away to school can be extremely beneficial for them in
later life.

Firstly, children who go to boarding school learn at a young age to become independent and to live
without their parents. (2) __When the time comes for them to go to university or start work after leaving
school they will be more confident and experienced.

What is more, boarding school teaches young people how to get along better with others. As they live
with their classmates twenty four hours a day, they have to learn to build up relationships with everyone.
3)_

Some people argue that boarding schools have negative effect on children as they prevent them from
spending time with their parents on daily basis. It is said that this is especially true for younger children,
who may feel that their parents have abandoned them by sending them away. (4)

Finally, I feel that boarding schools have a lot to offer from a variety of different facilities from taking up
different hobbies and sport to better control from the teachers. This is shown by the fact that children who
have been to boarding school are often far better equipped for life than those who have not.
(5)__Although the recommended age is 14, some children feel comfortable at a boarding school at the age
of 12 or 13, while others have to wait until they are 15.

IL.Fill in the gaps with the words having the same meaning as the ones in the brackets. The first
letter of each word is given.

1. Scheduled to be released in April, this film will entertain the a (viewers) not in theatres but in
school halls.

2. As a photographer, I am, of course, touched by the b (thrilling, amazing) beauty of our wildlife
3. I find it hard to enjoy the b (dark, gloomy, frightening) atmosphere of horror movies.

4. Each e (person in the plot) has an interesting back story which explains how they got to be on
the plane.

5. The following programme contains scenes that may be d (distressing/worrying) to some
viewers

6. She was honored for her g (innovative) work in nuclear physics.

7. NASA engineers have created ano__-0 -t  -w__ app (very good, great — informal language).

8. Authors receive 40 percent r (sums paid to the authors under license agreement) on electronic
book sales.

9. Anti-social behaviour in childhood leads to criminal behaviour in the future, and this v circle
(connection of the reason and the consequence leading to a worsening of the situation) is not easy to
break.

10. The jury have ¢ him (declared guilty) of murder.

Variant 2

I. Fill in each gap with the most appropriate sentence. One sentence is extra:

A. But whenever you decide to go, here are some skills and talents you will require.

B. Many correspondents find that they need to work in multinational environment.

C. As the world gets smaller, the competition for working overseas gets tougher.

D. Moreover, it's essential for foreign correspondents to be good writers.

E. The most important thing is to find the correct information.

F. No newspaper editor will send a reporter who needs a lot of direction and management.

Careers in journalism. Becoming a foreign correspondent.

So, you want to be a foreign correspondent. Unfortunately, so do lots of other journalists. Many see it as a
free passport to travel far and wide. (1)_But if you are determined to achieve your aim, you could be able
to leave all your competitors behind and be employed by one of prestigious mass media companies.
Some journalists say that they want to be foreign correspondents while they are young and independent.
After a few years of work they would prefer to settle down to a comfortable job and cover less
adventurous stories at home. (2)



To start with, fluency in at least one foreign language is not just desirable but necessary. (3)__. So
knowing even one foreign language very well will increase your chances to get the right job.
Undoubtedly, such personal qualities as independence and self-confidence are vital for journalists who
are going to work on their own far away from their boss. (4) _ You will need plenty of courage and be
prepared to take a risk in order to get the right interview.

(5)__ The majority of journalists can report well, but you will have to be able to describe the scene of war
to readers in approximately 1000 words - with bombs and bullets going off around you. Every word you
write will need to bring home to readers what is really happening with objective honesty and integrity.

IL. Fill in the gaps with the words having the same meaning as the ones in the brackets. The first
letter of each word is given.

1. In this movie, the supporting ¢ (actors collectively) each had moments to shine as well.

2. It takes considerable skill to create a g (firmly holding attention or interest) novel approaching
300 pages in which nothing much happens during the first 150.

3. I found the first chapters somewhat h  -g  (difficult to read through, boring), but the rest of the
book was quite entertaining.

4. They used to include h (extremely funny) sketches into the show.

5. In 1998, my first n (book, fictional prose narrative) was published.

6. The complex p (story, events in a book or film) of the novel explores many things.

7. Finally tonight, the Mars rover Opportunity sent s (thrilling, exciting) new images of Mars back
to earth.

8. I prefer watching ¢ a programmes (programmes on events of political and social interest)

to reading newspapers.

9. Over the past twelve months, he has rocketed from being unknown in the eyes of the public to a
h n (celebrity, famous person).

10. According to the reports, drugs s (illegal transport) has increased dramatically.

Tema 12. O01mecTBO U 32aK0H

Variant 1

I. Put the verbs in brackets in the correct form:
Jack Green is a millionaire, but his beginnings were very humble. His father's health was poor as he (1-
work) hard all his life to make both ends meet. The family couldn’t afford (2-pay) the rent or bills, and
the children often went very hungry. After leaving school at the age of 14, Jack was wondering what to do
when Mr. Brown, his old teacher, suggested (3-start) his own business. He offered (4-lend) him $150 to
begin with. Although his parents warned him that if he (5-fail), they (6-not be able/support) him, he
decided to try. At first it was so difficult that he regretted (7-not/listen) to his parents' warning. But as he
(8-encourage/constantly/make) the most of his potential by Mr. Brown, he gradually gained enough
experience and confidence. By the end of the second year he (9-succeed in/repay) the $100 loan. He
also gave Mr. Brown $100 interest to thank him for his generosity. He knew that he (10-achieve) success
due to Mr. Brown's help and support. At the age of 29 he made his first million, but he still remembered
(11-be) very poor and couldn't get used to (12-live) the life of the rich. When he (13-earn) his second
million next year, he (14-raise) a charity fund. "Now at last my dream will come true, I can manage (15-
provide) all poor children from my town with food and education", he says.

I1. Paraphrase each sentence in reported speech.

1. “Are you coming tomorrow?” Fiona asked us.

Fiona asked us...........coooiiiiiiiiiiii

2. “Will you come with me to the concert next Thursday?”” Andrea asked Gareth.
Andrea asked Gareth ...

3. “You’ve forgotten to do the washing up, Ben!” said Alison

Alison told Ben that he......................ol

4. “You don’t have to eat your vegetables if you don’t want to, Belinda,” said her mum.
Belinda’s mumtold ...

5. “Bjorn, can I borrow your bike for a couple of hours?” asked Freda.

Freda asked Bjornif ... for a couple of hours



Variant 2

I. Put the verbs in brackets in the correct form:
Many products that (1 - launch) throughout Sony's history can be credited to Akio Morita's creativity and
innovative ideas. Akio Morita, the legendary head of Sony, once said how he (2-invent) the Sony
Walkman. He (3- use/ go) to the beach with his children, who (4-listen) to loud music from boom boxes
all day long before they went home. However, there were a lot of elderly people on the beach, who never
(5-stop/complain). They (6-relax) on the beach and (7-not/want/ disturb). "You (8-always/play) such
loud music!" They said. So, Akio Morita (9-suggest/build) a small radio or cassette player that (10-
sound) like a high-quality car stereo and yet (11-can/attach) to a person’s head. That way, other people
(12-not/have/listen) to annoying music. By the next summer holidays a new player (13-create) and the
children could enjoy (14- listen) to the loud music as long as they wished. The Sony Walkman (15-gain)
much popularity since then.
I1. Paraphrase each sentence in reported speech.
1. “Have you been talking on the phone all evening, Tim?” asked his dad.
Tim’sdad asked .................oooiiiiiat. on the phone all evening.
2. “Luckily I don’t have to go to the office this Saturday,” said Olivia.
Olivia said happily that....................cl,
3. “I’'m not going to the match next Saturday,”said Jimmy
Jimmy said that ...
4. “I’ll meet you all at the café in half an hour,” said John

Johnsaidhe ................ all at the café in half an hour.
5. Shall I send you an e-mail about it, Trevor?” asked Kevin.
Kevin asked Trevor. ....ovveeeeeee e an e-mail about it.

Kputepun onenku (B 0an1ax):

3 Gasuta BeICTaBIIsIeTCsl 00YJaIOLIEMYCsl, €CIIM JaHbI paBMIbHbIE 0TBETHI Ha 85-100% BompocoB 1o
KaKJJIOMY TECTY;

2 GaJuta BBICTABISETCA 00YJaIOLIEMYCsl, €CIIH JaHbl paBUiIbHBIE 0TBETHI 70-84% BOIPOCOB MO KXXJIOMY
TECTY;

1 Gamn BO6BICTaBIIIETCS 0OYUAIOIIEMYCsI, €CJIN AaHbI MIPaBUIIbHBIE OTBETHI Ha 50-69 % BOmpOCOB 10
KaKJJIOMY TECTY;

0 GamIoB BBICTABIIAETCS 00yUaIOIIEMYCs, €CJIM AaHbI IPaBUIIbHBIE OTBETH MeHee yeM Ha 50 % BompocoB

Cemectp 3
Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4.

Tema 2. Bp3HAbI 1 HHHOBAIMOHHBbIE TEXHOJIOT UM

Variant 1
I. Read the extract from the brochure of a relocation company. Complete the text with the
Present Simple or Present Continuous form of the verb in the box. (some words are
extra)

bring look have know wait support be \

1 you for a company to meet all your relocation needs? Relocation experts are the
people to come to when it 2 necessary to move employees and their families to new countries.
We offer a full range of services and 3 that families need more than just someone to bring their
belongings from one place to another. They also need a company which can help them with all the other
little details and 4 them from the beginning to the end of the process. Before you leave home, we
will ask you to fill out a questionnaire. Some of the questions we will ask are listed below:

5 you children at school? If so, how old are they?

I1. Write the correct term from Hofstede model next to the key words which best describe it.
Example: Number — Letter

a High power distance | f Low power distance |




b High masculinity dimension g Low masculinity dimension
¢ Long term orientation h Short-term orientation

d Collectivist 1 Individualistic

e High uncertainty avoidance j Low uncertainty avoidance

1. Assertive, competitive atmosphere

2. Well-informed, structured, formal, facts and rules are important
3. Cohesive, cooperative, sharing atmosphere, intrinsic motivation
4. Spontaneous, decisive, creative, innovative

5. Planning, staying power, importance of education

6. Hierarchical, clear chain of command, centralized

7. Independence, working alone, respect for privacy

8. Gender equality, caring atmosphere

9. Equality among all, informal, flat organizational structure

10. Non-traditional, few rules and regulations

ITI. Complete the text on disruptive technologies using the passive. Sometimes more than one tense
is possible.

According to some experts mainstream customers are to blame for the lack of creativity that takes place in
companies. One of the problems today is that products 1 (develop) to meet the needs of the main
market rather than 2 (aim at) smaller niche markets. When some disruptive technologies first
appeared they 3 (not see) as profitable items. Managers didn’t truly understand how a company
could be helped to grow by developing a product they felt would not be popular with regular customers.
However, if a department within the company 4 (set up) to deal with this, the leaders of the
company could support new developments and keep everyday operations from stopping it. One example
of a disruptive technology is the internet. In some cases the mainstream media 5 (replace)
because people find it easier to read about the news online. Another example is in the communications
field where mobile phones 6 (take over) in many households where people no longer have
landlines.

IV. Match the collocations about pay and benefits with their definitions. Note: two words are extra.
Example: Number - Letter



A severance packageB hygieneC career opportunitiesD appraisal system

E collaborate F effort-reward balanceG glass-ceilingH preferred stock
I expatriate packageJ pay rise K fringe benefitsL feasibility

M sustainingN annual leaveO realistic expectationsP recognition

___ things that you get because of your job which are not in the form of money

1. the way in which the job performance of an employee is evaluated in terms of efficiency and
productivity by his or her manager

2. anincrease in the fixed amount of money you earn for doing your job

3. money paid to an employee whose job the employer has had to bring to an end

4. the situation in which the work which is put into something is equaled by what the employee gets
out of it

5. apoint you cannot go beyond, usually refers to improving your position at work, it is an invisible
barrier which can keep someone from achieving a higher position that he or she may be qualified to do
6. the amount of paid days off that an employee is allowed to have each year

7. the factors that refer to the environment in which a person works

8. chances or situations which make it possible for you to do something you want to do, usually
means getting a better job or promotion at work

9. the verb with the meaning to work with

10. _ things you hope for and which are possible in the future

11. the situation when company pays the difference in housing costs or tax costs for the employee
relocating abroad

12.  technology which is basically small improvement to existing technology

13. _ one of the motivational factors alongside achievement, responsibility, advancement

V. Read the sentences below. If there is a mistake, cross it out and correct it. Tick the correct
sentences.

1. He hopes to become the doctor when he finishes his studies.

2. The pay rise I received last year was not enough as prices are still going up.

3. Upper management has few effect on how employees perform on a daily basis.

4. We have the excellent mentoring system in place in our company.

5. The customer called us with a little complaints yesterday.

6. My new position is really challenging and I have a lot of motivations to do a good job.

7. The factors that lead to a successful product are being looked at by our development department.
8. In my job there is not many incentive to work hard.
9. We have a meeting in the Berlin on Wednesday.
10. This could be the biggest contract we ever sign.

Variant 2
I Read the extract from the brochure of a relocation company. Complete the text with the
Present Simple or Present Continuous form of the verb in the box. (some words are
extra)
have live speak prefer know wait be \
6 anyone in your family any foreign languages? If so, which ones?
7 you and your family in a house or in a flat at the moment?
8 Which you ?
9 you any pets like dogs or cats with you?
This is only a small sample of what we can offer you.
What 10 you for?
II. Rearrange the words to make questions in the correct tense (with the Present Simple or

Present Continuous)
lyou/ leave/ when/ usually/ work
2 the/ work/ which/ at/ project/ moment/ you/ on



3 why/ visit/ she/ new/ the/ today/ site
4 the/ the/ for/ code/ what/ networking event/ dress
5 coffee/ how/ drink/ every/ much/ you/ day
III.  Change the sentences from Active into Passive Voice. Use the underlined words in the
sentences as the new subject.
1 Apple established the standard for user friendly computing.
The standard for user friendly computing ...
2 Local Motors aims at the huge American community of off-road racers.
3 The company has developed the Rally Fighter from a sketch to a finished product.
4 The online community is voting on the names of the new cars at the moment.
5 Local Motors will broaden the concept of the Rally Fighter.

| [ 10]

1V. Complete the text with a, an, the
Small talk is often seen as a polite conversation on neutral subjects which people suppose is 1
correct thing to do. However, it is not 2 meaningless conversation.
How to make small talk is 3 important people skill and is extremely useful especially with people
you have just met. Even when talking about 4 weather, make 5 conversation meaningful. For
example, if you are in 6 middle of winter, talk about why you don't like or like cold weather. You
should be friendly, have Tpositive attitude and have 8 lot of things to talk about. However, it
is advisable to be culturally aware of taboo topics.
Overall, small talk is easy if you take 9 little time to get to know what people do in their free time
in 10 organization and country you are working in. If you do, both your business and social life will
be successful.

V. Match the collocations about pay and benefits with their definitions. Note: two words are extra.
Example: Number — Letter

A severance package

B hygiene

C career opportunities
D appraisal system

E collaborate

F effort-reward balance
G glass-ceiling

H preferred stock

I expatriate package

J advancement

K fringe benefits

L profit margin

M sustaining

N annual leave

O realistic expectations
P mentoring system



1. the amount of paid days off that an employee is allowed to have each year

2. the factors that refer to the environment in which a person works

3. chances or situations which make it possible for you to do something you want to do, usually
means getting a better job or promotion at work

4. the verb with the meaning to work with

5. things you hope for and which are possible in the future

6.  the situation when company pays the difference in housing costs or tax costs for the employee
relocating abroad

7. technology which is basically small improvement to existing technology

8. one of the motivational factors alongside achievement, responsibility, recognition

9. _ things that you get because of your job which are not in the form of money

10. _ the way in which the job performance of an employee is evaluated in terms of efficiency and
productivity by his or her manager

11.  asystem where a new employee learns from a more experienced employee at work

12.  money paid to an employee whose job the employer has had to bring to an end

13. _ the situation in which the work which is put into something is equaled by what the employee gets
out of it

14.  apoint you cannot go beyond, usually refers to improving your position at work, it is an invisible

barrier which can keep someone from achieving a higher position that he or she may be qualified to do
Kpurtepun onenku (B 0a1ax):

5 -4 Gana BeICTaBIISIETCS 00YUYaIOLIEMYCs, €CJIN JaHbl IPaBUIIbHBIE OTBETHI Ha 85-100% BOpocoB 1o
KaKJJIOMY TECTY;

3-2 Gasuta BbICTaBISIETCS O0YYAIOLIEMYCsl, €CIIHM JaHbl IpaBUIbHBIE 0TBETHI 70-84% BOIIPOCOB 1O
KaKJJIOMY TECTY;

1 Gam BO6BICTaBIIACTCS 0OYUAIOIIEMYCsI, €CJIM AaHbI IPaBUIIbHBIE OTBETHI Ha 50-69 % BompoCoB 1o
KaKJJIOMY TECTY;

0 GamioB BBICTaBIIAETCS O0yUaIOIIEMYCs, €CJIN AaHbI IPaBUIIbHBIE OTBETH MeHee yeM Ha 50 % BompocoB

Cemectp 4
Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4.

Tema 6. MapkeTHHT U peKjIamMa
Variant 1
1. Choose the correct alternative
1 Profit -sharing/-pricing schemes are often a bonus for senior management.
2 Customer management/service gives customers after-sales support.
3 Free refreshments are a value -losing/-adding service our clients really like.
4 A loss-making/-pricing organisation is unprofitable and could close.
5 That is the Unique Selling Point/Profit of our product that no competitor product has.

2. Match the terms (A-G) to the definitions. Some terms are extra.

a) controllable variables e) USP i) consumption

b) turnover f) retailer j) quality circles

¢) supply-chain management g) sustainability k) in-store promotion
d) ergonomics h) penetration pricing I) niche

1 a group of employees that meets regularly to consider ways of resolving problems and improving
production in their organization

2 numbers, amounts, or situations that can be directly influenced or controlled

3 the practice of offering a low price for a new product or service during its initial offering in order to
attract customers away from competitors.



4 sales promotion at a retailer’s location, with product demonstrations, product samples, special
discounts, etc.

5 a company that sells goods to the public in stores and on the Internet, rather than to other businesses.
6it describes suppliers, storage facilities, retailers and modes of transport which are all involved in
getting the product from its original source to the end user

7 the study of people’s efficiency in their working environment

8 the amount of money that a company gets from sales during a particular period

9an opportunity for a business to offer a product or service that is not offered by other businesses

10 a feature of a product that makes it different from and better than all its competitors’ products

3. Complete the letter using phrases from the box. Some phrases are extra

a) we are grateful to you f) all our products are checked for

b) we are very sorry about g) would like to assure you

¢) are investigating h) apologise

d) we regret that we are unable to i) look forward to receiving

e) inconvenience j) following your complaint

Dear Mr Smith

I thank you for your e-mail informing us that your order #3217 was delayed by 24hours. (1) this
delay and the (2) this caused you.

We have been using this reputable delivery service for a number of years.(3) we contacted the firm
and they (4) what caused the delay.

S bringing this to our attention, and we (6) that we will make every effort to further
improve our delivery services.

We (7) again for the unacceptable delay you experienced in this instance, and (8) your next
order.

Yours sincerely
Hana Mont

4. Use the correct form of the verb in brackets using Present Perfect or Present Perfect Continuous;
Past Simple, Past Continuous or Past Perfect.

We (1) (look) for a company which met our ecological requirements when last year we

) (find) the right one.

They (3) already (reduce) their carbon footprint by the time government (4) (pass) the new
law in 2009.

They chose us as a business partner only after they (5) (examine) properly our manufacturing
facilities.

We (6) (change) suppliers recently so now we need to update our accounts with the new details.
1(7) (have) problems with my computer since I came in this morning. I hope I can find someone to

help me so I can finish my work.

5. Complete the sentences with the words in the box. Some words are extra.

a) come up with ideas j) commodity product
b) sole-trader k) cost-effective
¢) implement suggestions I) profit margin
d) target market m) exceed
e) premium pricing strategy n) wastage of time
f) subsidiary 0) skimming pricing
g) differentiate from
competitors

h) lifestyle product
i) price sensitive



1 All the people who work in the company are encouraged to which will improve the way the
company works.

2 Our customers are very interested in the services we offer as they feel they get real value for
money.

3 It is necessary to define the so that we can communicate the benefits of the product to these
people.

4 A demonstrates that our product is of very high quality.

5 It is essential for a successful brand to be able to

6 The advertising for a often aims at making the buyer feel special.

7 A mass produced product which can be found in every shop is called a

8 The product won't be sold well if we charge more for it because it is

9 Our manufacturing costs have gone up which means we now have a lower because we have
not raised the price.

10 We are working hard on how to meet and customers' expectations.

11 When businesses are not careful with their recourses they may have too much and money.
12 Some companies using kaizen from employees about 90 percent of the time.

6. Choose the correct form of the verb in brackets to complete the second or third conditional
sentences

Ifwe (1) (go) into a niche market, we (2) (make) more money on the product.
Unfortunately we only aimed at the mass market.

I think we (3) (get) a bonus at the end of the year if our turnover (4) (go up)
significantly. However, it's unclear at this point if our sales will really increase.

If they (5) (reduce) the profit margin on the item, we (6) (consider) lowering the selling
price. However, I don't know if they will do this or not.

We (7) (do) really well this quarter if we (8) (manage) to come up with a lifestyle

product the was very popular with the public. But we only sold commodity products with low profit
margins.

Variant 2

1. Choose the correct form of the verb in brackets to complete the second or third conditional
sentences

1 If T had known, I (help) you more.

2 I would go to work by train, if it (be) cheaper.

3 If we'd bought those valueless shares, we (lose) a lot of money.

4 If he wasn't so successful, he (have) the money for a holiday home.
5 If Rachael hadn't studied hard, she (pass) the examination.

6 If both of us (relocate), we wouldn't have got a pay rise.

7If1 (have) knowledge, I would have repaired the photocopier.

8 If I wanted to study for an MBA, I (buy) the latest books.

2. Complete the sentences with the words in the box. Some words are extra.

a) sole-trader g) lifestyle product I) cost-effective

b) implement suggestions h) differentiate from m) wastage of time

¢) come up with ideas competitors n) exceed

d) target market i) price sensitive 0) skimming pricing

e) USP j) commodity product

f) subsidiary k) profit margin

1 Some companies using keizen from employees about 90 percent of the time.

2 We are working hard on how to meet and customers' expectations.

3All the people who work in the company are encouraged to which will improve the way the

company works.



40ur customers are very interested in the
money.

51t is necessary to define the so that we can communicate the benefits of the product to these
people.

6 An exclusive feature of the product that no competitor product has is called

7 It is essential for a successful brand to be able to

8 The advertising for a often aims at making the buyer feel special.

9 A mass produced product which can be found in every shop is called a

10 The product won't be sold well if we charge more for it because it is

services we offer as they feel they get real value for

11 Our manufacturing costs have gone up which means we now have a lower because we have
not raised the price.
12 When businesses are not careful with their recourses they may have too much and money.

| [12]

3. Use the correct form of the verb in brackets using Present Perfect or Present Perfect
Continuous; Past Simple, Past Continuous or Past Perfect.

We (1) (look) for a company which met our ecological requirements when last year we

2) (find) the right one.

They (3) already (reduce) their carbon footprint by the time government (4) (pass) the
new law in 2009.

They chose us as a business partner only after they (5) (examine) properly our manufacturing
facilities.

We (6) (change) suppliers recently so now we need to update our accounts with the new details.
(7 (have) problems with my computer since I came in this morning. I hope I can find

someone to help me so I can finish my work.

L[ 7]

4. Match the terms (A-G) to the definitions. Some terms are extra.

a) controllable variables e) supply-chain management i) supplier

b) ergonomics f) consumption j) quality circles

¢) turnover g) collect k) in-store promotion
d) penetration pricing h) sustainability ) niche

1 a group of employees that meets regularly to consider ways of resolving problems and improving
production in their organization

2 numbers, amounts, or situations that can be directly influenced or controlled

3 an opportunity for a business to offer a product or service that is not offered by other businesses
4 the practice of offering a low price for a new product or service during its initial offering in order to
attract customers away from competitors.

5 the study of people's efficiency in their working environment

6it describes suppliers, storage facilities, retailers and modes of transport which are all involved in
getting the product from its original source to the end user

7 a company that provides a product, or the materials to make a product

8 the amount of money that a company gets from sales during a particular period

9 sales promotion at a retailer's location, with product demonstrations, product samples, special
discounts etc.

10 to go to a place and bring something away fromit

5. Choose the correct alternative

1Profit -sharing/-pricing schemes are often a bonus for senior management.

2 Customer management/service gives customers after-sales support.

3 Free refreshments are a value -losing/~-adding service our clients really like.
4 A loss-making/-pricing organisation is unprofitable and could close.



5 That is the Unique Selling Point/Profit of our product that no competitor product has.

Ex.6. Complete the letter using phrases from the box. Some phrases are extra

a) we are grateful to you for

b) we are very sorry about

¢) are investigating

d) we regret that we are unable to
e) inconvenience

f) all our products are checked for
g) would like to assure you

h) apologise

i) look forward to receiving

j) following your complaint

K



Dear Mr Smith

I thank you for your e-mail informing us that your order #3217 was delayed by 24hours. (1)

this delay and the (2) this caused you.
We have been using this reputable delivery service for a number of years.( 3) we contacted the
firm and they (4) what caused the delay.
5 bringing this to our attention, and we (6) that we will make every effort to further
improve our delivery services.
We (7) again for the unacceptable delay you experienced in this instance, and (8) your
next order.

Yours sincerely
Hana Mont

Kpurepunonenkn (B6asuiax):

5 6ayuI0B BBICTABIIAETCS 00yUaIOIIEeMYCs, €CJIU JaHbl TPaBUIIbHBIE OTBETHI Ha 85-100% BoIpoCoB;
3-4 Ganta BbICTaBIsIeTCs 00YYAIOIEMYCsl, €CIIH JTaHbI TIpaBUiIbHbBIE 0TBETHI 70-84% BOIIPOCOB;

1-2 Gaya BOBICTaBIIACTCS 0OYUAIOIIEMYCsI, €CIIM JaHbl paBHIbHBIE OTBETH Ha 50-69 % BOTIPOCOB;
0 GanIoB BBICTABIIAETCS O0yUYaIOIIEMYCs, €CJIU JaHbl IPaBUIILHBIE OTBETH MeHee ueM Ha 50 %
BOIIPOCOB

KoMILiekT KelicoB

Cemectp 1
NuaukatopeinocTuxenns: YK-4.1, YK-4.4

Tema 2. IlyTemecTBHANTYPHU3M

ISSUE

Westlake is an American university. Two years ago, the university organised a study trip to Poland
and the Czech Republic, so that students could learn about the counties’ culture and history.
Unfortunately, the organizers made many mistakes and the trip was not successful. This year, they
will take another group of students (aged 18-21) to the same area. They want to avoid the mistakes
they made in the past.

AGENDA

1. Discuss the possible problems that may arise in a trip like this.

2. Hold the meeting to discuss the most serious problems.

3. Rank the problems in order of seriousness.

4. Make suggestions which will make the next trip more successful.

Notes to the agenda

1. Discuss the possible problems that may arise in a trip like this.

Brainstorm possible problems in small groups of colleagues before going to a meeting.

2. Hold the meeting to discuss the most serious problems.

Representatives of the groups should share their ideas concerning the most serious issues.

3. Rank the problems in order of seriousness.

Representatives of the groups should build up a list of problems in order of seriousness.

4. Make suggestions which will make the next trip more successful.

Trip organisers decide on the best ways to avoid difficulties in the next trip.

Cemectp 2
Nugukaropeinoctixennsi: YK-4.1, YK-4.2, YK-4.4



Tema 7. luzaiin
ISSUE
International Medi-Aid (IMA), based in Florence, Italy, is a charity which provides medical aid to
many counties. Recently the management decided that English will be the working language of the
organization. The Human Resources department of IMA will start by organizing English language
training for 200 staff at Head Office. It will prioritise those who are in most need of training.
AGENDA
1. Discuss the options for English language training.
2. Prove your opinion is the best one.
3. Listen to the arguments.
4. Make an agreement.
Notes to the agenda
1. Discuss the options for English language training.
Brainstorm possible options in small groups of colleagues of the HR department before going to a
meeting.
2. Prove your opinion is the best one.
Try to persuade your group colleagues that your opinion is the best.
3. Listen to the arguments.
Listen to all the arguments and share yours.
4. Make an agreement.
As a group agree on the best English programme for the first year.

Kpurtepun onenku B 6aj1ax:

—5 0aaJioB BeICTaBIsIeTCs oOywaromemycs 3a KeHC, ecad CyThb M mpobjema Kelic 3amauu Obuia
MPaBUIIBHO MOHATA U MPOAHAIM3UPOBAHA, OBLIM MOJYYEHBI OTBETHI Ha BCE BOIPOCHI K Keic 3ajaue,
POJEMOHCTPHPOBAHO TPAMOTHOE YMOTpPEOJIeHHUE KIIOYEBON JIEKCUKH Kypca, B OCHOBHOM HE ObLIO
JOMYIIEHO OIIMOOK B HCHOJB30BAHHBIX TI'PAMMATHYECKUX CTPYKTYpax; YpPOBEHb OCBOCHUS
KOMIIETEHIMI COOTBETCTBYET MPOABHHYTOMY YPOBHIO.

—4-3 Oayuia BbICTaBIsIeTCS OOydaromieMmycs Keic, ecnu CyTh W IpolOiiemMa Kedc 3amgaun Obuia
NPaBUIBHO MOHATA U MPOAHATU3WPOBAHA, OJHAKO ObUIM IMOJIy4eHBI OTBETHl HE Ha BCE BOIPOCHI K
Keic 3amade, MPOIEMOHCTPUPOBAHO B OCHOBHOM TI'PAMOTHOE YMOTPEOJIEHHE KIIOYEBOW JIEKCHKH
Kypca, ObLIIN JTOMYIIEHbl He3HAYUTENIbHbIE OIUOKH B HCIIOJIb30BAaHUH I'PaMMATUYECKUX CTPYKTYp, HE
NPEIATCTBOBABIINE MOHUMAHHIO; YPOBEHb OCBOEHHUS KOMIIETEHIIMH COOTBETCTBYET IMOBBIIICHHOMY
YPOBHIO.

—2-1 0anna BbICTaBIsIeTCS OOydaroUmleMycsl 3a Keic, eciau He Obula NMPaBUIBHO MOHATA CYTh U
npobsemMa Keic 3ajjauu, He BBIMIOJIHEH aHAIU3 3asBJICHHON B Keilc 3amaye mpoOjIeMHO# cUTyauuwu,
ObUIM TIOJTy4eHBI OTBETHI HE Ha BCE BOIPOCHI K KEHC 3ajaye, MpOAEMOHCTPUPOBAH OTPaHHMUCHHBIX
JICKCHMYECKUI 3amac KIIIOYEBbIX E€JMHUILl M TPaMMATUYECKUX CTPYKTYp Kypca, IOIMYyIIEH psf
rpaMMaTHYEeCKHX OIIMOOK; YPOBEHb OCBOCHHUS KOMIIETEHLIUH COOTBETCTBYET 0a30BOMY YPOBHIO.

—0 6an0BBHICTaBIIsICTCS OOyUArOIIEMYCsl 32 BCE KEHChI, €M CYTh M IpodiiemMa Keiic 3aaui He Obun
MOHATHI COBCEM, CTYJICHT HE ObUI B COCTOSIHUM NPOM3BECTH aHAJIM3 TOCTABJICHHOM B KeHC 3a1a4e
npoOJIeMHON cUTyaluy, He ObUT TIOJTy4eH OTBET HU Ha OJMH BOIIPOC K KeiiC 3anaue.

Cemectp 3
Nuaukaropeinoctrxennsi: YK-4.1, YK-4.2, YK-4.4

Tema 2. Bp3HAbI 1 HHHOBAIMOHHBbIE TEXHOJIOT UM

ISSUE
You work for a multinational company with subsidiaries on different continents. Six weeks ago you
returned your home country after working for three years in another branch of your company. You
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had a holiday for three weeks and have now been back working in the head office for three weeks.
You are having some problems and you want to ask Human Resources manager for help.

1. Discuss the possible problems that may arise in a situation like this.

2. Hold the meeting to discuss the most serious problems.

3. Rank the problems in order of seriousness.

4. Make suggestions which will be beneficial for both the company and the colleague.

Notes to the agenda

2. Discuss the possible problems that may arise in a situation like this.
Brainstorm possible problems in small groups of colleagues before going to a meeting.

2. Hold the meeting to discuss the most serious problems.
Representatives of the groups should share their ideas concerning the most serious issues.

3. Rank the problems in order of seriousness.
Representatives of the groups should build up a list of problems in order of seriousness.

4. Make suggestions which will be beneficial for both the company and the colleague.
Members of the group work together to play the discussion between the HR manager and repatriated
employee.

Tema 3. YnipaBieHue 4esJ0BeYeCKUMHU peCypcaMu B YCJIOBHAX NepeMeH

ISSUE

As the state pays less and less in old age pension, it is becoming increasingly important for those
who want to enjoy their ‘golden years’ to have their own private pension arrangements. In order to
satisfy the growing need for private pension arrangements, you and your colleagues have recently set
up your own company to offer a range of financial services and products. Your target market is
small- and medium-sized companies, in which the directors have not made sufficient arrangements
for their own pensions.

The services that you will offer are:

1. pension audit (to identify the pension required)
2. pension advice (to look at present pension provision and identify possible alternative providers)
3. pension products (to sell pension schemes).

As you and your colleagues spend a great deal of your time out of the office with clients, you
need an assistant to manage the office in your absence. You envisage that this will be a key position
(more than simply an administrative job), as the person recruited will have a lot of customer contact,
often giving advice and even selling products. You need to agree on a remuneration package that will
attract the right person.

AGENDA
1. Presentation of the problem
2. Discussion of alternatives
3. Decision on next step
4. Action plan
Notes to the agenda
1. The problem
Clarify exactly what the problem is.
2. Possible solutions
Brainstorm alternative courses of action and make a decision on the most appropriate one.
3. Policy decision
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Decide on an appropriate policy for the company.
4. Action plan
Decide on a course of action to implement the decisions

Kpurtepun onenku B 6aj1ax:

—5 0aqJioB BhICTaBIsIETCs oOywaromeMmycs 3a KeHC, ecad CyThb M mpobjeMa Kelc 3amaun Obuia
NPaBUIIBLHO MOHATA U MPOAHAIM3UPOBAHA, OBLIM MOJYYEHBI OTBETHI Ha BCE BOIPOCHI K Keic 3ajaue,
POJEMOHCTPHPOBAHO TPAMOTHOE YIMOTpPEOJIeHNUE KITIOYEBON JIEKCUKH Kypca, B OCHOBHOM HE ObLIO
JOMYIIEHO OIIMOOK B HCHOJB30BAHHBIX TI'PAMMATHYECKUX CTPYKTypax; YpPOBEHb OCBOCHUS
KOMIIETEHINI COOTBETCTBYET IMPOABHHYTOMY YPOBHIO.

—4-3 fajua BbICTaBIIsIETCS OOydarolieMycst 3a Keilc, eciu cyTh M mpoliema Keiic 3amaun Obuia
NPaBUIIBHO MOHATA U MPOAHATU3UPOBAHA, OJHAKO ObUIM IMOJIy4eHBI OTBETHl HE Ha BCE BOIPOCHI K
Keic 3amade, MPOIEMOHCTPUPOBAHO B OCHOBHOM TI'PAMOTHOE YMOTpEOJIEHHE KIIIOYEBOW JIEKCHKH
Kypca, ObLIIM JTOMYIIEHbl HE3HAYUTENbHbIE OINOKH B HCIIOJIb30BAHUU I'PAaMMATUYECKUX CTPYKTYp, HE
NPEIATCTBOBABIINE MOHUMAHHUIO; YPOBEHb OCBOEHHUS KOMIIETCHIIMH COOTBETCTBYET IMOBBIIICHHOMY
YPOBHIO.

—2-1 0anna BbICTaBIsieTCS OOydaroUmleMycsl 3a Keic, eciau He ObUla MPaBUIBHO MOHATA CYTh U
npobsema Keic 3ajauu, He BBIMOJIHEH aHAIU3 3asBJICHHON B Keilc 3amaye mpoOjIeMHO# cUTyauuwu,
ObUIM TIOJTy4eHBI OTBETHI HE Ha BCE BOIPOCHI K KEHC 3ajaue, MpOAEMOHCTPUPOBAH OIPaHHMUYCHHBIX
JICKCHMYECKHI 3amac KIIIOYEBBIX E€JMHULl M TPaMMAaTUYECKUX CTPYKTYp Kypca, IOIMYIIEH psf
rpaMMaTHYeCKHX OIIMOO0K; YPOBEHb OCBOCHHUS KOMIIETEHLIUH COOTBETCTBYET 0a30BOMY YPOBHIO.

—0 6an0BBHICTaBIIsICTCS OOyUarOIIEMycsl 3a KEIC, eClii CyTh M IpobiiemMa Keiic 3a1a4u He ObUIn
MOHATHI COBCEM, CTYJICHT HE ObUI B COCTOSIHUM NPOM3BECTH aHAJIM3 MOCTABICHHOM B KeHC 3a1a4e
poOIeMHOM cUTyaIuu, He ObUT TIOJTy4eH OTBET HU Ha OJMH BOIIPOC K KeC 3anaue.

Cemectp 4
Nuaukaropeinoctrxenns: YK-4.1, YK-4.2, YK-4.4

Tema 4. YnpaBiaenueopranusanuei

ISSUE

Promoting a new product or service can be a very costly exercise, as Slimmers’ Health Club are
Just finding out. After a successful launch 6 months ago, the number of regular users has started to
drop off. The three directors are getting worried.Located in the centre of Newtown’s commercial
district, the club should be well placed to pick up business from busy executives, in need of a workout
- either during their lunch break or after work. In fact, the club has gone to great lengths to provide
the right facilities for this market and a flexible membership scheme. The main competition comes
from two other well-established health centres, but their customers have complained that the
equipment is often oversubscribed and the exercise areas too full. A new club would be well placed to
pick up the overcapacity. However, it is clear that more needs to be done to bring in the customers -
or perhaps to look for other customers.

Therefore, a team of three advertising consultants have been invited to advise on the different

types of promotional strategies that you could adopt within your budget of £3,000.
AGENDA
1. The problems of Slimmers’ Health Club
2. The role of promotion
3. The opportunities provided by promotional tools
4. Action plan for Slimmers’ Health Club

Notes to the agenda
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1. The problems of Slimmers’ Health Club
The directors present the problems facing the club.
2. The role of promotion
The consultants present the role and benefits of promotion.
3. The opportunities provided by promotional tools
Each participant presents his or her favoured approach.
4. Action plan for Slimmers’ Health Club
The participants agree on an action plan.

Tema S. JlorncTHKa H KOHTPOJIL KaYecTBA

ISSUE

Your consultancy firm is going to advise a company that produces plastic on how to motivate their
staff. The company has problems with staff motivation. Look at the comments from managers. “Too
many people are calling in sick on Monday morning. A lot of workers don’t think we listen to them
but we do. We increased the pay and still staff are not motivated, etc. ”

1. Discuss the possible problems that may arise in a situation like this.
2. Hold the meeting to discuss whether the problems concern hygiene or motivation.

3. A plan to help motivation.
4. Make suggestions that will prevent a situation like that in the future.

Notes to the agenda

3. Discuss the possible problems that may arise in a situation like this.
Brainstorm possible problems in small groups of colleagues before going to a meeting.

1. Hold the meeting to discuss whether the problems concern hygiene or motivation.
Representatives of the groups should share their ideas concerning the most serious issues.

3. A plan to help motivation.
Members of the group discuss whether the plans the company have thought will help motivation.

4. Make suggestions which will prevent a situation like that in the future.
Members of the group work together to play the discussion.

Tema 6. MapkeTHHTHpeK/JIamMa

ISSUE

Five years ago your company employed a young computer expert, Geoff Peters. He has worked in
the customer service department for the last two years. Essentially he supports a number of key
customers doing maintenance and trouble-shooting work. Three months ago he suddenly left the
company and he is now working for several of your customers, providing service as an independent
computer consultant. His employment contract had a competition clause in it forbidding him from
working for any customers for a two-year period after leaving. The meeting has been called to
discuss this case and also to see whether any lesson can be learned for the future.
AGENDA
1. Geoff Peters: report and discussion.
2. Competition clause
3. Legal action
4. Employment contracts
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Notes to the agenda
1. Geoff Peters: report and discussion.
The Personnel Manager will report on the case and then there will be a chance to discuss why Geoff
left the company.
2. Competition clause
The Legal Affairs Manager will clarify the exact meaning of the competition clause and the
implications.
3. Legal action
The meeting will decide whether to take Geoff Peters to court for breach of contract.
4. Employment contracts
Finally a decision on whether the competition clause needs to be changed.

Kpurtepun onenku B 6a/1ax:

—3,33 — 2,5 6ann1a BeicTaBisieTcss 0OyyaromeMycs 3a Kelc, eclii CyThb U Ipobiema Keiic 3ai1aun Obuia

MPAaBUIIBHO MOHATA U MPOAHAIU3UPOBAHA, OBLIM MOJYYEHBI OTBETHI Ha BCE BOIPOCHI K Keic 3ajaue,

POJEMOHCTPHPOBAHO TPAMOTHOE YMOTpPEOJICHNUE KITIOYEBON JIEKCUKH Kypca, B OCHOBHOM HE ObLIO

JOMYIIEHO OIIMOOK B HCHOJB30BAHHBIX TI'PAMMATHYECKUX CTPYKTYpax; YpPOBEHb OCBOCHUS

KOMIIETEHINI COOTBETCTBYET IMPOABHHYTOMY YPOBHIO.

2 - 1,5 6anaa BeIcTaBisieTcs o0ydaromeMycsl 3a KeHc, eclii CyTh M mpobiema Keilc 3ajauu Oblia

NPaBUIIBHO MOHATA U MPOAHATU3UPOBAHA, OJHAKO OBUIM IMOJIy4eHBI OTBETHl HE Ha BCE BOIPOCHI K

Keic 3aaade, MPOJEMOHCTPUPOBAHO B OCHOBHOM TI'PAMOTHOE YMOTpEOJIEHHE KIIOYEBOW JIEKCHKH

Kypca, ObLIIM JTOMYIIEHbl He3HAYUTENIbHbIE OIUOKH B HCIIOJIb30BAaHUU I'PAaMMATUYECKUX CTPYKTYp, HE

NPEIATCTBOBABIINE MOHUMAHHIO; YPOBEHb OCBOEHHUS KOMIIETCHLIMH COOTBETCTBYET IMOBBIIICHHOMY

YPOBHIO.

—2-1 0anna BbICTaBIsieTCS OOydaroUmleMycsl 3a Keic, eciau He Obula MPaBUIBHO MOHATA CYTh U
npobsemMa Keic 3ajjauu, He BBINIOJIHEH aHAIU3 3asBJICHHON B Keilc 3amaye mpoOJIeMHOI cUTyauuwu,
ObUIM TIOJTy4eHBI OTBETHI HE Ha BCE BOIPOCHI K KEHC 3ajaye, MpOAEMOHCTPUPOBAH OIPAaHHMUYCHHBIX
JICKCHUYECKUI 3amac KIIIOYEBBIX E€JMHUIl M TPaMMAaTUYECKUX CTPYKTYp Kypca, IOIMYIIEH psf
rpaMMaTHYEeCKHX OIIMOOK; YPOBEHb OCBOCHHS KOMIIETEHLIUH COOTBETCTBYET 0a30BOMY YPOBHIO.

—0 6an10BBHICTaBIIsICTCS OOyUaKOIIEMYCsl 32 KEIC, eClIi CyTh M IpobiiemMa Kelic 3a1a4u He ObUIn
MOHATHI COBCEM, CTYJICHT HE ObUI B COCTOSIHUM IPOM3BECTH aHAJIM3 MOCTABJICHHOM B KEHC 3a1a4e
npoOIeMHOM cUTyaluu, He ObUT TIOJTy4eH OTBET HU Ha OJMH BOIPOC K KeiiC 3anaue.

[enoBas urpa
Cemecrp 1
Nupuxaropsl nocruxenus: VK-4.1., VK-4.2,

Tema 3. PaGora

1. Topic: Choosing a new team member.
2. The concept of the role play: discuss good and bad points of four candidates for the job and
choose the most suitable one.
3. Roles:
- Chris, one of the directors;
- Jodie, one of the directors;
- Elayne, a candidate;
- Daniela, a candidate;
- Rashid, a candidate;
- Mitsuo, a candidate.
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4. The outcome of the role play: the discussion of pluses and minuses of four candidates with taking
the roles of every participant into account and unanimous agreement on the one best candidate for
this job.

Cemectp3
NuaukaropeigocTrxenns: YK-4.1, YK-4.2, YK-4.4

Tema 1. KyabTypa n padora B Me:KIyYHAPOAHBIX KOMIIAHUSIX

1 Topic: Beginning a business relationship

2 The concept of the role play: Making successful small talk

3 Roles:

- a new business partner 1;

- a new business partner 2;

You are at an evening reception of a business conference. You are interested in making some new
business contacts. Try to speak to as many people at the reception as possible.

4 The outcome of the role play:

Introduce yourself. Talk about one of the small talk topics you have prepared. Show interest in what
other people say.

Cemectp4
NuaukaropeinocTuxenns: YK-4.1, YK-4.2

Tema 4. Ynpasienueopranusanueit
1 Tema: Building relationships at a professional exhibition
2 Konuenuusurpsl: Making small talk and exchanging business cards
3 Posn:
-A company representative;
-A visitor at the exhibition;
You are at a professional exhibition. You would like to establish some new business contacts.
Introduce yourself, present your company, ask about your partner’s company field of activities.
4 Oxunaemsiii () pe3ynbTar (k) Introduce yourself. Talk about one of the small talk topics you have
prepared. Show interest in what other people say.

Kpurepunonenkn (B6asuiax):

- 5 6amioB BBICTABISIETCS O0YYaIOLIEMYCs, €CIM CYThb MIPbl OblIa MPABUIIBHO IOHSITA, OTMEYEHO
3pPeKTUBHOE B3aUMOACUCTBUE C IPYTUMH YYaCTHUKAaMH, ObLIO MPOJEMOHCTPUPOBAHO Pa3BEPHYTOE
U apryMEHTHPOBAaHHOE H3JIOKEHHE CBOCH MBICIH, YINOTpEOJIEHHE KIIOYEBOM JEKCHKH Kypca, B
OCHOBHOM HE OBLJIO JOMYIIEHO OMIMOOK B UCIOJIB30BAHUN I'PAMMATHYECKUX KOHCTPYKIUil; ypOBEHb
OCBOEHHS KOMIETEHIIHI COOTBETCTBYET MPOJABUHYTOMY YPOBHIO.

- 4 Ganna BBICTaBIIsIETCSI O0y4aroImeMycsi, €ClIM CyTh WIPbl ObUIa MPAaBMWIBHO MOHATA, OTMEYEHO
3 PeKTUBHOE B3aUMOJICHCTBHE C IPYTMMHU YYaCTHUKAMHU, HO OBUIO MIPOJAEMOHCTPUPOBAHO HE COBCEM
pa3BepHyTOe M apryMEHTHPOBAHHOE H3JI0)KEHHWE CBOEH MBICIIH, OBUIO OTMEYEHO YHoTpeOieHue
KJIIOYEBOM JIEKCMKM Kypca, HO JIONYLICHbl HE3HAUUTENbHbIE OMIMOKM B  HCIOJIb30BAHUH
rpaMMaTHYECKHX KOHCTPYKIMH; YPOBEHb OCBOCHHUS KOMIIETEHIIMHA COOTBETCTBYET MOBBIIICHHOMY
YPOBHIO.

- 3 Oamna BBICTaBIIsIETCS OOyYaroImeMycsi, €ClIM CyTh WIPbl ObUIa MPAaBMWIBHO MOHATA, OTMEYEHO
3pPEeKTUBHOE B3aUMOJICUCTBUE C JPYTMMH YYaCTHHUKaMHM, HO BO3HHKAJIH CJIOKHOCTU TIPH
JEMOHCTpAIIMK PA3BEPHYTOrO M apryMEHTUPOBAHHOTO H3JIOKEHHSI CBOEH MBICIH, ObUI OTMEueH
OTPaHUYEHHBINA JIGKCHYECKUN 3arac KIIOYEBBIX €AMHUI] T'PAMMATHYECKHX KOHCTPYKIHI; YpOBEHb
OCBOEHMS KOMIETEHINI COOTBETCTBYET 6a30BOMY YPOBHIO.

- 2 Gayuta BBICTABIISIETCS O0YydYaIOLIEMYCsl, €CJIM CYTh UTPhl Obljla HEMPABUIIBLHO MOHATA, MPOSIBICHA
CII0’)KHOCTH B (DOPMHUPOBAHHH CBOETO BBICKA3bIBAHUS, YTO MOMeEIao 3()(HEKTUBHOMY BO3/IEHCTBHIO
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C JPYTMMH YYaCTHHKAMH, OTMEYEHO JIMMUTHPOBAHHOE YIOTpeOJIeHHE KIIIOUEBOW JIEKCHKH Kypca,
JOMYIIEHbI OIIMOKU B HCIIOJIb30BAHUH I'PAMMATUYECKUX KOHCTPYKIIUHA.

3a)]aHHﬂﬂﬂﬂTBOpquKOFOpeﬁTHHFa

Tembl HHAUBUAYAJIbHBIX W/ nan I'PynmnoBbIX IPOCKTOB
Nuaukaropsl noctuxenus: YK-4.1, YK-4.2, YK-4.4

Cemectp 1:

Hnouesuoyanvnvie npoexmol

1. Cosmetic surgery on people under the age of twenty-one should be made illegal.
2. TV advertisements for unhealthy products should be banned.

3. Schools should spend more time teaching the skills people need to get a job.
I'pynnoBbienpoeKTsl

1. Universities should be free for everybody.

2. Distance learning is going to be the most popular way to get a degree.

3. A story of a traveller who made an impact

4. Different locations of the world and what attracts people to them

5. Tips for a successful study trip

Cemectp 2:
Hnouesuoyanvnvie npoexkmol
1. A charismatic politic figure.
2. A package holiday abroad.
3. Arranging a job interview.
4. The reach of distance learning
5. Organising an advertising campaign.
I'pynnoBbienpoexTsl
1. What is design?
Design: a unique space between art and science
Present a successful business from your country and name the reasons for its wide recognition.
Which are old-fashioned trends which you think could return?

oD

Cemecrp 3:

HNuauBuayaabHbIENPOEKTHI:

1. Solving relocation and repatriation problems.

2. Create a joint venture to deal with a disruptive technology
3. Your ideal job or workplace

4. Design a training program

5. Apply Greiner’s theory to company situations

I'pynnoBblenpoeKThI:

1. Find solutions for a matrix problem

2. Change a supply chain

3. Apply Kaizen to everyday work situations.

4. Analyse a strategic marketing mistake

5. Present proposals to deal with CRM problems

Cemecrp 4:
NuauBuayaIbHBIENPOEKTHI:
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Solve a cash-flow problem

Make decisions about investment opportunities
Create a SWOT analysis

. Organise an e-learning platform
I'pynnoBblenpoeKTsI:

1. Which factors might motivate employees work harder?
2. Essentialqualitiesof a successful business

3. Indicators of an individual’s level of success

4. Amaleora female boss?

B

Kpurtepun onenku (B 0a11ax):

No | ITEM MAX. SCORE
1. | Contents and relevance 2
2. | Appropriacy (vocabulary) 1
3. Grammar 1
4. | Presentation skills: 1
4.1 | Timing (7-10 minutes) 1
4.2 | Visuals 1
4.3 | Contact with the audience 1
4.4 | Sign posting 1
4.5 | Body language 1
TOTAL 10

- 10-8 GannoB BbICTaBISIETCS O0OYUAIOMIEMYCsI, €CIIM 3a/laHUe MPOEKTa ObUIO MPAaBHIBHO TMOHSATO U
IPOAHAIM3UPOBAHO, MPOJEMOHCTPUPOBAHO PA3BEPHYTOE M apryMEHTHPOBAHHOE H3JIOKEHHE CBOEH
MBICTIH M YIOTpEOJIeHHE KIIIOYEBOM JIEKCHMKH Kypca, B OCHOBHOM HE ObUIO JOMYIIEHO OIIMOOK B
MCIOJIb30BAHUU TPAMMATHUYECKUX KOHCTPYKIIMI; YpPOBEHb OCBOCHMS KOMIETECHIMII COOTBETCTBYET
MPOJBUHYTOMY YPOBHIO.

- 7-5 Gamna BbICTaBIsIeTCs OOydYalOLIEMYCs, €CJIM 3aJjaHHWe TPOEKTa Oblla MPaBHIBHO TOHATO M
NPOAHATM3UPOBAHO,  OJHAKO  MIPOJEMOHCTPUPOBAHO  HE  TOJHOCTHIO  pa3BEpPHYTOE H
apryMEHTUPOBAHHOE H3JI0KEHUE CBOCH MBICIM M YNOTpeOJieHHe KIIIOUYEeBOM JIEKCHKH Kypca, H
JOMYIICHbl HEe3HAYMTEIbHBIC OMIMOKM B HMCIIOJIb30BAaHHHM I'PaMMaTHUYECKHX KOHCTPYKIIHI; YpOBEHb
OCBOCHMS KOMIIETEHIIHI COOTBETCTBYET MOBBIIIEHHOMY YPOBHIO.

- 4-2 Oaya BbICTaBiIAETCS 0OyJaromEeMycs, €CIIU 3aJaHue MPOEKTa He ObUIO MPAaBUIBHO MOHATO M
NPOAHATM3UPOBAHO,  BO3HMKANM  CIOXXHOCTM  TNPH  JEMOHCTpPAllMd  pPa3BepHYTOro U
apryMEHTUPOBAHHOTO M3JIOKEHHsI CBOCH MBICIH, ObI OTMEUYEH OTpaHMYCHHBIN JIEKCHUECKUI 3amac
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KJIIOYEBBIX  €AMHHUI[ TpPAaMMAaTUYECKMX KOHCTPYKIHMI; YpPOBEHb OCBOCHHMS  KOMIICTCHLUI
COOTBETCTBYET 0a30BOMY YPOBHIO.

- 0 Gana BbICTaBIIsIETCS 00yUAIOIIEMYCsl, €CITH 33/1aHUE TPOEKTA COBCEM HE OBLIO MOHSTO U
MIPOAHATU3UPOBAHO, CTYJICHT HE CMOT OTBETUTH Ha 33JaHHBIEC BOTIPOCHL

Tembl 3cce

WNunukaroper noctmxenust: YK-4.1, YK-4.2, YK-4.4.

Cemectpl:

Temal
1. Are men or women better managers?
2. Are men or women better teachers?
3. Do men or women make better politicians?
4. Do men or women make better doctors?
5. Do men or women make better public speakers?

Tema 3

1. Writing a CV

2. Writing a covering letter

3. Writing a report on the interviewed candidate
4. Future of distance working

5. Tips for a good job interview

Tema 4.

1 A person who is fluent in a foreign language can easily teach it.

2 A person who is fluent in a foreign language can easily work as an interpreter.
3. Learning foreign languages is a waste of time and money.

4 You can understand your native culture better by experiencing other cultures.
5 Language is one of the things worth knowing even poorly.

Tema S.

1. To what extent do you think consumers are influenced by advertisements?
2. Advertising is the fuel of enterprise.

3. Advertising represents the ideals of a nation.

4. Features of a good advert

5. Features of a bad advert

Tema 6.

1. The foundation of state is the education of its youth.

2. Issues of the high percentage of highly-qualified specialists in a society.
3. Facilities that should be provided to all students.

4. Exams or continuous assessment - which form would you prefer?

5. Examination may not correspond to the level of students’ knowledge.

CemecTp2:

Tema 8.
1. Dreams don’t work unless you do.
2. Factors a future businessperson should take in account before establishing a startup.
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3. Your favourite retailers and what makes them loved by customers.
4. Choosing a partner: criteria.
5. The significance of customer service.
6. Educational trips really broaden horizons.
Tema 9.
1.  The value of an idea lies in the using of it.
2. Creativity is thinking up new things. Innovation is doing new things.
3. You have to be willing to be misunderstood if you’re going to innovate.
4. “IfI had asked the public what they wanted, they would have said a faster horse.” — Henry

Ford. Does the target audience always know precisely what it needs?

5. The secret of change is to focus all of your energy, not on fighting the old, but building on
the new.
6. Tourism brings only advantages to the country.
7. Package holiday is the best way of travelling.
Tema 10.
1. How influenced are you by trends?
2. A recent trend you have followed.
3. “Don’t follow trends — start trends” — do you agree?
4. Can recognizing trends help a business?
5. Fashion industry exist just to convince people to spend money.
6. Virtual tourism is the best way of travelling.
Tema 11.
1. Do you think it is natural and acceptable for press to sensationalise the news?
2. Should you always be critical about online reviews?
3. Cinema genres that are enjoying the most popularity.
4. Qualities and skills of a foreign correspondent.
5. Future of the entertainment industry
6. Going to dangerous or unexplored places is the only way real travelling.
Tema 12.
1. Once a criminal — always a criminal.
2. Common crimes in your country.
3. Crimes don’t pay. Do you agree?
4. Violence on TV and in video games as cause of crime.
5. Explain various causes of crime.
Cemecrtp3:
Tema 1.

1.Make first contact via email

2.A Covering letter for a job application.

3.External business email in an appropriate style.

4.An email to staff in a department.

5.A letter responding to a complaint

Tema 2.

1. Writing a press release

2. Writing a letter of regret about unsuccessful negotiations
3. Writing minutes of a marketing minutes

4. Writing a letter of gratulations
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5. Possible reasons for companies’ failure to conquer foreign markets.
Tema 3.

1. Writing a letter of complaint

2. Writing a proposal

3. Writing employee guideline

4. Pros and cons of creating a product through an online community
5. Writing a sales letter

Cemectp 4:
Tema 4.

1. Summary based on information in graphs
2.A proposal for a training course.
3. A response to a blog (giving tips)
4. Writing a press-release about a sponsorship agreement
5. Writing a set of guidelines for relationships at workplace
Tema S.

1.Writing an email suggesting a meeting
2. Writing a set of guidelines on staff relationships
3. Writing a job application
4. Writing an email accepting a job offer
5. Writing an email rejecting a job offer
Tema 6.

1. Writing a report analysing options

2. Writing a risk assessment report

3. Writing a formal letter on forming a joint venture

4. Writing a friendly email

5. Risks awaiting the buseinesses of the future

Kputepun onenku no scem teMam (B 0ajiax):

- 10-8 OamnoB BbICTaBiIAETCS OOy4arOIIEMyCs, €CIM TeMa 3CCe PACKPBITA IOJHOCTBIO, HJIEH
IIPEJICTaBJIEHBl B JIOTHYECKON MOCIEA0BATENBHOCTH C UCIOJIb30BAaHUEM CBS3YIOIIUX CJIOB, OTMEUEHA
rpaMOTHasl OpraHM3als 3CCE, COOTBETCTBYIOLIAs €ro CTPYKTYpe; MPOJAEMOHCTPUPOBAHO
MCIOJIb30BaHNE aKTUBHOM JIGKCUKU KypCa, OCHOBHOM HeE OBLJIO JOIMYIIEHO OUIMOOK B UCIOJIb30BAHUHT
IrPaMMaTUYECKUX KOHCTPYKIINA;

- 7-5 Ganna BBICTaBIIICTCS 0OyUaIOMIEMYCs, €CITM TEMapAaCKPBITa MOJHOCTHIO, HO ¢ HE3HAYUTEILHBIMHU
OTCTYIUIEHUSIMU, UJAEU TPEACTABIEHBl C HCIIOJB30BAHMEM CBS3YIOIIUX CJIOB, HO JIEKCUYECKH HE
BCerJa rpaMOTHO MOJA0OpaHbl, MPOJAEMOHCTPUPOBAHO HCHOJIb30BaHWE AKTHUBHOW JIEKCHKH Kypca,
ObUIN JTOMYIEHBI HE3HAYUTENbHbIE OITMOKH B UCTIOJIb30BAHUH IPAMMATHYECKIX KOHCTPYKIIHIA;

- 4-2 Oanna BbICTaBIIsIETCS OOy4aromEMycsl, €CIIM TeMa PacKpbITa YaCTUYHO, C HE3HAYUTEIHHBIMU
MIOTPEIIHOCTSAMU, UAEH NPEJICTABIECHBI C UCIOJIb30BAHUEM HEJOCTATOYHOIO KOJIMUYECTBA CBS3YIOLINX
CJIOB, MPOJEMOHCTPUPOBAHAOPTaHU3ALUS ICCE, HE MOJHOCTHIO COOTBETCTBYIOIIAS €TI0 CTPYKTYpE C
OTPaHUYEHHBIM HCIIOJIb30BAaHUEM JIEKCHYECKUX €IUHMII, JOMYIIEHBl OIIMOKM B HCIIOJIb30BAHUHU
IrpaMMaTHYECKUX KOHCTPYKIUH, KOTOPbIE YACTUYHO MEIIAIOT TOHUMaHHMIO;

- 0 Gasyuta BbICTaBIsIETCA 00YJAIOLIEMYCsl, €CIIM TEMa HE PACKPBITa, U/IEH HE CBSI3aHBI IPYT C JPYroM,
OTCYTCTBYIOT CBSI3YIOIIME CJIOBA M HCIOJIb30BaH OIPAaHUYEHHBIN 3alac JIEKCMYECKUX EAMHHUIL C
OTPOMHBIM COZEP)KaHUEM OIIMOOK B TPAMMAaTHYECKUX CTPYKTYypax.

45



METOANYECKHUE MATEPHUAJIbI, XAPAKTEPU3YIOHIUE 3TAIIbI
®OPMUPOBAHUS KOMIIETEHIIMIA BO BPEMS IIPOBEJEHUS
NPOMEXYTOUHOU ATTECTALIMU

1 CEMECTP

CprKTypa 3Q4YE€THOI0 3aJaHUA

Haumenoeanue ouenounozo cpeocmaea Maxkcumanvhoe
Konuuecmaeo 06anos
Bompoc 1. 20
Bompoc 2. 20
Bonpoc no npeonoscennomy mexcmy

3aI[aHI/Iﬂ, BR/IIOYAa€MbI€ B 3a4€THOC 3aIaHUC:

Tunoeoi nepevdeHsb 6onpocos K zauemy.

1. Whatareadvantagesanddisadvantages of having a strong personality?

2. What is personality clash? Have you ever had a personality clash with someone? What happened?
3. What tells you more about someone's personality: appearance, voice, attitude or something else?
4. Is charisma the most important quality to achieve success in your career? Why/Why not? What
other qualities are important?

5. What is friendship for you? Which personal qualities do you appreciate in your friends? Which
qualities wouldn't you tolerate?

6. What are the most interesting places you have visited? Describe one of them.

7. What travel tips would you give to a visitor to Russia?

8. What is the difference between a tourist and a traveler?

9. How does television influence attitudes to travel?

10. How could travel develop in the future?

11. What factors will you take into consideration when choosing a job?

12. What are advantages and disadvantages of homeworking from the employer's/employees point of
view?

13. Have you ever had an interview?

If you have, what was it for? What difficult questions have you been asked? How did you feel? What
was the result?

If you have not, how will you prepare for your first interview? Which tips will you try to follow?
What killer questions may be the most difficult for you? How will you react?

14. What should you remember writing a covering letter and CV?

15. Describe a process of choosing the right candidate for a vacant position.

16. Why has English become an international language? What are advantages/disadvantages of the
fact?

17. What are reasons for languages disappearing? What can be done to prevent a language from
disappearing?

18. Should governments spend more money on promoting languages used by a minority of the
population? Why? /Why not?

19. Why do some companies organize English language training for their staff? What kinds of
programs can be offered? How can such programs affect the company's performance?

20. Would you like to participate in one of English language training programs? If you would, which
one would you choose? Why? How can it affect your career? If you wouldn't, say why. What will the
consequences of your refusal be for your future career?
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21. What personality types do you know? Describe each of them.

22. What are the problems with advertising for children and how are they solved in different
countries?

23. What are the main requirements for advertisements?

24. What should be done to avoid mistakes online?

25. What documents are required when applying for a job? What is the purpose of each of them?

Tunoeviemexcmot

READING 1.

OPTIMISTS AND PESSIMISTS

The study of personality has changed in recent times and more focus is now placed on the different
ways that people understand their environments. One example of this type of approach is the study of
optimism and pessimism. So what is the definition of optimism and pessimism? Optimists tend to see
all the events in their lives in a positive light. Everything seems positive to optimists. Even negative
events may still be viewed as having the potential to be positive. Pessimists on the other hand
generally focus on the negative potential of everything. For example, pessimists who receive a poor
grade in an exam will probably see this as a problem with their ability. In other words, they will see a
poor grade as their own fault. Alternatively, pessimists may blame an external reason that is not
within their control, e.g. a poor exam question or a strict examiner. The result is that pessimists will
have lower expectations for the future and this can even lead to depression. In contrast, optimists will
most likely view a poor exam result as useful feedback. They will take it as a warning that they need
to change their study habits or exam preparation techniques. Optimists often then make the decision
to change that aspect of their study patterns and would fully expect to do better in the next exam. In
general, and not surprisingly, optimists do better in life. Taking students as an example, optimists
generally believe that factors such as making an effort and improving study habits will lead to better
results. Of course such beliefs lead to greater achievement. In one academic study, low-achieving
students did much better when researchers helped them to overcome their negative feelings.
However, optimists should be careful. Overoptimistic people can sometimes ignore potential
problems. Indeed, a person who is always positive in every situation, including times of crisis, is
unlikely to be considered normal.

Read the article and summarize its main points in 4-6 sentences.

READING 2.

REFLECTIONS ON MODERN LIFE: TRAVEL BLOGS

For people in the UK, taking a gap year to travel around the world is no longer a rare and unusual
thing to do. Many students take a year out to go travelling after leaving school and before starting
university. Increasingly, older people are also choosing to take a year away from their work or
careers in order to spend time travelling to discover new cultures, become more independent and
broaden their horizons. One major difference between modern-day travellers and those in the past is
the rise of technology and the increasing use of online websites or ‘travel blogs’ to chart a traveller’s
progress around the world. Blogs (a short form of ‘web logs’) are online diaries that open up the
travelling experience to the world. Using both text and pictures, travellers can communicate their
adventures to anyone with access to the web simply by stopping off once in a while in an internet
café. Such adventurers are no longer solitary people who disappear from society for a year to appear
12 months later as changed and wiser people. They no longer carry a diary to fill with notesand
sketches. They are permanentlyconnected to the world. Those who believe that blogging is anessential
part of modern life claim that thereare a number of advantages to using travelblogs. One suggested
advantage is that youonly need to write once for all your family andfriends to be informed of where
you are andwhat you are doing. It is also free. There is awhole range of sites available for you that
donot require any payment and give you agenerous amount of storage space foruploading photos.

47



Finally, it is supposed to bea secure way to store your information. Onceuploaded, your photos are
safe. Once saved,the text you have written should be there forgood. So, there is no need to carry a
heavydiary with you and the risk of dropping yourvaluable information on a bus you will neversee
again is significantly reduced.However, there is a growing feeling that theadvent of such online
recording of travelling isactually detracting from the overall experience.There is a strong argument
that travelling isessentially a solitary experience. The wholepoint of a gap year is to distance yourself
fromyour normal life. The aim is to discover newand fascinating things not only about the worldbut
also about yourself. Furthermore, althoughyour friends and relatives can access theinformation free,
it can become an oneroustask for them to follow an almost daily, genericdiary and access hundreds of
photos whilebeing simultaneously bombarded with Internetadvertising. Finally, although generally
secure,using an online storage system is not free fromrisk. If the website you use ceases to exist oris
taken over by another company, you couldpotentially lose a significant amount of timeand effort.So,
are online travel blogs killing the benefitsof travelling? Are they destroying the mysteryand the
pleasure of escaping for a year to playout the fantasy of adventure? Is it not moreexciting to return
home full of stories to tellaround a fire on a cold, frosty night?

Read the article and summarize its main points in 4-6 sentences.

READING 3.

A LETTER FROM GRANNY

Dear Will,

It must be strange for you to receive a letteron paper with that Internet mail business thateveryone
seems to be using these days.Your mother asked me to write to youbecause she said you’ve been
getting somecareers advice at school about what to dowhen you reach school-leaver age next year.I
find it hard to imagine that you are stillthinking about being a professional footballerat your age.
You’re such a lovely lad andthese days footballers seem to be nothingmore than a bunch of
irresponsible youngmen with more money than sense. When yourgrandad and I were young,
footballers weresuch good, honest people who did useful, fulltimejobs and then played for fun. Some
ofthem used to do an early morning shift in themine before turning up to play in theafternoon!

I know it looks glamorous but don’t you thinkbeing a footballer would be quite boring andrepetitive?
Every day, getting up to playfootball in the morning and exercise in thegymnasium? Then you would
have to play atevenings and weekends. I can’t see it will begood for your personal development. On
topof that, I doubt your colleagues would befriendly and you’d have to spend so muchtime travelling
to games all over the country.And all that foreign travel? Very stressful.Also, earning that much
money, you will neverfind yourself a nice girl to settle down with.You’ll be followed by people who
just wantyou for your wallet.Both your grandad and your dad have goodjobs. I’'m sure you would be
well suited toeither. Your grandad’s lorry driving isrewarding and flexible. Every time he sets
off,he’s doing some good for our society — don’tforget most of that food on your table hasarrived by
road. He gets regular bonuses,flexible hours and lots of opportunities forforeign travel but only if he
wants it. He’sbeen all over Europe — in fact, he’s in Franceat the moment! And then there’s your dad.
He has made agood career of being an accountant. That’s achallenging and satisfying type of job. He
hasa pleasant working environment, a goodpension and excellent opportunities forpromotion. On top
of that he gets a companycar! What a perk! I know sometimes he doesjobs where he doesn’t get
home until late atnight but you can live with that when you’reworking for a prestigious
company.Anyway, whatever you decide to do, love, I’'msure you’ll make us proud. But be careful.
Love, Granny xxx

READING 4.

LANGUAGE LEARNING: THINGS YOU HAVE TO KNOW

Grammar: prescriptive or descriptive?When you are learning a language, there is onevery important
issue on which you should havean opinion. Do you think that grammar isprescriptive or descriptive?
Your answer to thisquestion will strongly influence the way that youlearn a language.Many language
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learners report that they have‘problems with grammar’. However,understanding the difference
between these twoattitudes can help motivate learners to be moresuccessful with language
learning. Traditionally, the prescriptive view of languagehas been more common. Someone who has
aprescriptive view of grammar will believe thatgrammar books provide you with the rules of
thelanguage and those are there to be obeyed.Language learners with a prescriptive view ofgrammar
are likely to think that learning andstudying grammar is very important. They maybelieve that
language ability is fundamentallylinked to knowledge of grammar, i.e. the moregrammar someone
knows and understands, thebetter that person is at the language. Suchlearners may worry about
language that cannotbe explained by rules.The term ‘prescriptive’ comes from the verb‘prescribe’. In
other words, grammar rulesprescribe or dictate the way a language should beused.In contrast,
someone with a descriptive view ofgrammar will believe that grammar books aresimply trying to
describe the way that thelanguage is used in real life. For these people,grammar books are just
descriptions of reallanguage use. As such, they can be used as aguide. However, you should also
observe how thelanguage is actually used.Language learners who agree with the descriptiveapproach
to grammar may be less worried aboutlearning rules and grammar. They will understandthat there are
lots of exceptions to grammar rulesbecause the rules are simply attempting tosimplify and describe
how the language is used.Such learners may spend time observing actuallanguage usage by native
speakers and thinkingabout it.The term ‘descriptive’ comes from the verb‘describe’. In other words,
grammar books dotheir best to describe how a language is used. Assuch, they are imperfect records
of real languageuse.So, what’s your view of grammar? Is itprescriptive, descriptive or somewhere
inbetween? Does it affect the way you learnlanguages? Write to us with your opinion and wewill
print the best two letters in our next issue.

2 CEMECTP

TunoBasi cTpykTypa 3aJaHuA K 3a4€TY ¢ OLEHKOI

Haumenoeanue oueHounozo cpeocmaea Maxkcumanvhoe
Konuuecmaeo 06anos
Bompoc 1. 20
Bompoc 2. 20
Bonpoc no npeonoscennomy mexcmy

3aI[aHI/Iﬂ, BR/IIOYAa€MbI€ B 3a4€THOC 3aIaHHUC:

Tunoeou nepeuenv 60npocoé K 3auemy ¢ OUEHKOU:

1. What advertising methods do you know? What are the most common ways of advertising
nowadays?

2. What is a USP? Why is it important for a new product to have a USP?

3. How would you choose the media to advertise a new product? Give an example.

4. What products are most commonly featured in adverts for children? How are they advertised?
5. What are the problems with advertising for children and how are they solved in different
countries?

6. What advice can be given to people who are going to set up a business?

7. What business would you set up in your native town? Give reasons.

8. What dilemmas might people face in business? Describe one of them in detail.

9. Does a difficult childhood help a person to become a successful businessman/businesswoman?
Justify your answer.

10. Give a brief description of one of the most successful business person. What is the secret of
his/her success?
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11. What are current issues in education? Discuss one of them.

12. Are single-sex schools better than mixed schools? Justify your answer.

13. Should schools spend more time teaching the skills people need to get a job? Why/Why not?
14. Describe Montessori teaching method? What is your opinion about this style of teaching?
15. Compare different systems of education with the system of education in Russia.

16. What are the reasons for going to university? How have you made your choice?

17. What are current trends in your country? How are they developing? Describe one of them.
18. What factors affect people's choice of clothes and hairstyle? What do you know about trends in
fashion?

19. What is the trend concerning life expectancy? What is happening to families in Europe?

20. Choose one of modern trends and describe it.

21. Would you like to try to be a jury sometime? Why/why not?

22. What are the main reasons why people commit crimes?

23. Once a criminal, always a criminal. Do you agree? Why/why not?

24. What qualities does a journalist need to be a foreign correspondent?

25. Which books, songs and films do you think are masterpieces? — Choose one to talk about

Tunoeviemexcmol

READING 1.

UK HIGHER EDUCATION: INTERNATIONAL STUDENTS AND E-LEARNING

Politicians in the UK want e-learning to be part of the higher education (HE) system. The political
vision for a 21st century HE system in the UK is one that involves personalisation, choice and
independence. Furthermore, the EU also believes it is important to have educational innovation
including language learning and support. In the UK, the Higher Education Funding Council for
England (HEFCE) produced an e-learning strategy in 2005. This strategy outlined the need to help
higher education to use new technology effectively. HEFCE’s aim is for technology to become a
normal part of the activities of HE institutions.

The British Council’s “Vision 2020’ document predicted that the global demand for international
education will increase from 2.1 million (in 2005) to 5.8 million by 2020. This figure includes all
types of students going abroad to study in any country. Over the same period, the demand in the HE
sector worldwide is likely to triple to 850,000 students. This increase is partly being caused by
cheaper transport, new technologies and improved communications.

Thus the international student market is growing worldwide. However, competition is also growing
in both the world higher education market and within the UK.

The fight for student market share has even led many countries such as France and Germany to
develop postgraduate programmes taught in English. This is due to the fact that English is the
language that the majority of international students will have learned in their home education
environment. This has resulted in the USA and the UK losing some of the world market share
between 2000 and 2004. Therefore, UK HE institutions now have to become more competitive in the
global market. They can no longer rely on the market share that they currently have. In addition,
individual HE institutions will have to become more competitive in order to keep their share of the
UK international student market.

There is possibly one solution that can provide an answer to two of these issues. Universities in the
UK should develop English language e-learning for international students. By doing this,
universities will make themselves more attractive to international students. Therefore, this will make
them more competitive. Furthermore, it will also satisfy the political drive to introduce educational
innovation. Such e-learning can support international students and give them personalisation, choice
and independence.

READING 2.
TRENDS IN SCHOOL DINNERS
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What happens at midday in English schools? At the moment, schools in England have free school
dinners for children from low-income families. Other pupils pay to have school dinners and some
bring sandwiches. However, secondary school* meals services in England are now experiencing a
crisis. In fact, experts have warned that the provision of school dinners in England will die out unless
something is done about it immediately. School dinners were introduced in schools in England at the
end of the 19th century. The idea was to help children from low-income families who were often
poorly fed at home, but the meals were available to all children. By 1920 around 1 million children
were having school dinners at a huge cost to the government. In 1944 every secondary school had to
provide school meals. In the 1970s the number of children having school dinners started to fall. This
continued in the 1980s, when local education authorities were given the choice to stop offering free
school dinners. At this time, free school meals became part of the government benefit system which
supported poor families, so fewer children were receiving free dinners and more were paying for
them. In the 1990s, school dinner systems were privatised and this led to a decline in the quality of
the food provided. By the mid 1990s, less than half the children in English schools were having
school dinners. It was not until 2001 that the government started to focus on the quality of food in
schools and set minimum standards for nutrition. By 2006 all school dinners had to meet certain
standards. So after this positive move, why the crisis? Research, which is due to be published
tomorrow, will show that the number of students having school dinners has fallen dramatically. Now
only 35% of children in secondary schools are having school dinners. This represents a drop of 17%
in the last three years and is at the lowest level since 1944. Some people blame this on two factors.
Firstly, a lot of negative publicity has been generated by campaigns in recent years, which have
focused on the poor quality of food in schools. Secondly, the introduction of minimum standards for
food in 2006 reduced the provision of certain types of popular food such as chips. On a more
positive note, catering in primary schools** is maintaining a steady uptake of around 40%. This
shows no signs of declining further. In addition, the government is committed to spending J220m on
school meals over the next four years. * aged 11 to 16 ** aged 5 to 11 group.

READING 3.
MUST-SEE CLASSIC FILMS: ‘A BOUT DE SOUFFLE’.
Directed by Jean-Luc Godard and released in1959, the French classic ‘A bout de soufflé’(translated
as ‘Breathless’) is a film that any filmlover has to see. Many agree that it representsthe film that
started the French New Wavecinema.The film follows a small-time thief, Michel, as hetravels to
Paris looking for someone who oweshim money. Throughout the film he is beinghunted by the police
after killing a policemotorcyclist. While in Paris, Michel tries topersuade a young American woman,
Patricia, torun away with him to Italy.The plot is simple and focuses mainly on thecharacters and the
relationships between them.The action is almost unimportant. Michel is aclassic anti-hero. In other
words, although he isthe main character whom we understand andrelate to, he is also a criminal. The
film does notfit easily into any of the typical genres of film atthe time. Is it a crime film? Is it a
romanticcomedy? We don’t know.To truly understand the effect of thisgroundbreaking film, it helps
to understand thecinematic culture that existed then.American and European films at the time
typicallyfollowed certain rules and conventions that haddeveloped in the Hollywood film studios.
Onesimple example of this is that cameras were stilland rarely moved except in a slow, smooth
way.‘A bout de soufflé’, however, didn’t follow therules. Part of the success of the film is due toa
new system that Godard introduced. Thisallowed the camera person to walk and filmat the same
time. Therefore the cameracould move with the characters. As a result,the film was mainly shot on
the streets ofParis rather than on a film set and there is alot of irregular camera movement.In addition,
the final edit of the film containsa lot of ‘jump cuts’. This is where the filmseems to ‘jump’, i.e. it
appears to beinterrupted or illogical. This was partly theresult of Godard cutting out sections of
thefilm in order to make the film shorter. These‘jump cuts’ came to be an important featureof the
film that demonstrated itsgroundbreaking approach.The result is a breathtaking film that
perfectlycaptures the feelings of the characters andthe atmosphere of Paris in the late 1950s.The jazz
music that was composedspecifically for the film also plays animportant part in creating the overall
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feel ofthe film. Everyone who has seen it haswanted to visit Paris. If you want to see oneof the films
that opened the doors toEuropean film makers, this is a good place tostart.

READING 4.

MELCHESTER COUNCIL NEW SAFETY STRATEGY: THREE-YEAR PLAN

The Melchester Community Safety Group and thelocal council have joined together to form a
newpartnership — Safe Melchester. The aim of this neworganisation is to bring different groups
together towork effectively and make our communities safer.Recent research into crime in the last
three yearshas demonstrated that Melchester is a safe city. The crime statistics are consistently below
thenational average. We have also consulted with localpeople, community groups and organisations.
Suchconsultations also demonstrated that, generally, ourlocal residents feel that we live in a safe
area.Therefore this new strategy is building on thesuccesses of the past.Safe Melchester has
established six targets andlisted the actions required to achieve these targets.This will contribute to
the main Melchester CityCouncil plan to improve the city over the next 20years. These targets and
actions will be monitoredconstantly to ensure that they are achieved.The six targets are:

1 To reduce crime relating to theft by 15%

2 To tackle alcohol-related problems

3 To tackle anti-social behaviour

4 To ensure that young people are treated well andrespected

5 To make the city centre clean and safe

6 To make the local transport systems safe andeasy to use.

This strategy will make a huge difference as it bringstogether a number of different groups.
Localbusinesses, community groups andgovernment agencies such as the police andsocial services
will all be working together.While we will continue to build on successfulinitiatives which were
started in the past, wewill also be creating some new ways ofworking.One example of this is that we
aredeveloping ways of working with people inthe communities to improve their ownneighbourhoods.
By involving people in localgovernment decisions which affect them, wecan give people more
responsibility for theirown local areas.Another new initiative is to establish atelephone support line
for drug- and alcoholrelatedproblems. This service will allowanyone to call for advice at any time of
theday or night. The service will be linked topolice community officers who will be able torespond
rapidly to problems.These are two examples of work we aredoing in order to achieve our six targets
overthe next three years. We all have a part toplay in making this strategy successful. Allthe groups
involved in Safe Melchester aswell as every single resident of the city canwork together to create
strongercommunities. This will result in better livesfor everyone.

3 CEMECTP
CprKTypa3aquH0r03anaHnﬂ
Haumenoeanue ouenounozo cpeocmaea Maxkcumanvhoe
Konuuecmaeo 06anos
Bompoc 1. 20
Bompoc 2. 20
Bonpoc no npeonoscennoii anarumuueckol cmamoe

3aI[aHI/Iﬂ, BRJ/IIOYAa€MbI€ B 3a4€THOC 3alaHUA:

Tunoeoii nepeuensv éonpocog K 3auémy (3 cemecmp)
1. Whatisbranding?
2. Give examples of building luxury brands.
3. Is branding sometimes criticised?
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4. Why do traditional airlines have very high fixed costs?

5. What forms of cooperation between airlines are there?

6. What may annoy people about flying?

7. What changes have taken place in organizations recently? Why?

8. What problems may arise when two companies merge or one acquires the other? Use the
companies

Decker Group and Asia Entertainment as examples.

9. Speak about flexibility and its forms.

10. Why is Google a friendly place to work?

11. What methods of advertising do you know?

12. How should you plan an advertising campaign?

13. Give an example of a live advertisement.

14. Which types of financial institutions do you know?

15. Describe different kinds of securities and different kinds of markets.

16. Speak about the internal professional communication of a company.

17. Speak about the extrenal professional communication of a company.

18. Speak about different methods a company may use to increase its global presence.

19. Speak about the stages of the internatiobalisation process of a company

20. Speak about business-to-business relationships.

21. Speak about relationship networks of a company from the perspective of the stakeholder theory.
22. What factors make someone a good communicator?

23. What communication problems may a company experience? Give a few examples and suggest
possible solutions.

24. Give a few examples of famous international brands and describe their brand image.
25. Present different ways for companies to build strong business relationships.

Tunoevieananumuueckuecmamovu
Article 1
Time for communication to move towards centre stage
The last few years have seen the biggest collapse in confidence in business in almost a century — to
the point where probably the least trusted spokespeople on the planet today are corporate executives.
When intense mistrust prevails, whatever a company does says something about it, everything
communicates, and communication affects everything.
This is changing the definition of communication. Communication today is more of a two-way
dialogue and this has been aided by the rise of social media like Facebook and Twitter and the
explosion of information-sharing online. Today’s best-in-class companies, such as Dell in the US and
Philips in Europe, do not just engage in dialogue. They use the latest technology as a source of ideas,
opinions and competitive intelligence, for product development, employee engagement and media
monitoring. In addition to rethinking the definition of communication, the best companies are
rethinking its structure. These is a greater need for integration, collaboration and partnership among
corporate leadership, human capital, finance, sales and legal teams.
Another change in communication by leading companies is the rethinking of key themes. This was
the main finding of research by the Tuck School of Business at Dartmouth, conducted with Doremus,
a business-to-business communication agency. It found that the best-in-class companies have been
guided by six themes:

a. Focus on value and values. Stakeholders demand value for money when buying goods and

services, but they also expect to see a strong set of corporate values in the companies with
which they do business. Walmart, Hyundai and BMW have used this theme in their
advertising and communications.

b. Evolve a sense of responsibility. Corporate responsibility today is not just about philanthropy

or being green. It is about companies being responsible across all business practices.
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Consumers, employees and investors are ready to punish companies that ignore evolving
social values. JPMorgan Chase has done a fabulous job reflecting its corporate responsibility
initiatives on its website and in advertising.

c. Strategy must drive communication. As Jon Iwata, IBM’s senior vice-president for marketing
and communications, puts it: “Lincoln said, ‘Character is the tree, reputation is the shadow’. I
am afraid too many people in PR, marketing and advertising spend more time manipulating
the shadow than tending to the tree”.

d. Shifting from the problem to the solution. Stakeholders are most receptive to realistic and
optimistic plans, and are often ready to pay less attention to problems of the past year.

e. Not communicating is a communication in itself. You either tell your story or have it told for
you.

f. Re-evaluate positioning. The crisis has led to disruption in how companies are thought of by
constituencies, which provides a tremendous opportunity to reposition, rebrand and

redevelop. (Paul Argenti, The Financial Times).
Article 2
Do you want to be friends with a brand? Tim Bradshaw

When first faced with the prospect of marketing on social networks, many people ask a reasonable
question: how many people want to be friends with a brand? The answer —surprisingly, perhaps- is:
millions do, on a daily basis. More than 10 m people each day become a “fan” of a brand on
Facebook.

The world’s largest social network — with well in excess of 400m members globally — plays host to
more than 1,4m branded fan pages on Facebook, BrandZ Top 100 brands such as Coca-Cola and

Starbucks, along with other smaller brands such as Adidas that have each “befriended” millions of
people.

Social media have matured rapidly in recent years. Sites such as YouTube, Facebook and Twitter
offer scale and reach to rival Google —still the most dominant single site for online advertising- and
many television channels. The best advertisers use social media alongside these traditional channels
for a combination of brand-building, direct sales, customer service and PR. The worst simply ignore
them, until they realize the complaints and accusations that unhappy customers are telling other
would-be consumers.

“Social media have given consumers a voice to respond, as well as hundreds of channels through
which to do so”, says Debbie Klein, joint chief executive of Engine, a UK-based agency group.
“These websites have fundamentally transformed marketing from a monologue to a dialogue. Brands
cannot hide”.

Eurostar, for instance, recently faced criticism for ignoring Twitter messages — which, unlike most
Facebook posts, are usually made public for anyone to read — from angry customers trapped on trains
between Paris and London. Eurostar had failed to grab its brand name on Twitter, and its main
presence on the site — named “little_break” to tie into a wider marketing campaign — was still
showing special offers rather than information on the disrupted service for some hours after the
problems began.

In the fast-paced, “real-time” environment of Twitter, just a few hours is long enough for such
criticism to spread widely, be chewed over by its users and, if it reaches a certain volume, be picked
up and amplified further by the mainstream media. Kevin Smith, a film director, caused a similar
Twitter storm when he complained to more than Im followers that Southwest airlines threw him off a
flight for being overweight. Southwest later made two public apologies on its blog.
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Article 3

TO TWEET OR NOT TO TWEET IS A BUSINESS QUESTION Jonathan Moules
Is there a commercial use for social networking sites such as Twitter and Facebook? This is an
important question for many company owners, who have found themselves devoting precious
resources to keeping online followers updated through Twitter tweets, while wondering if there is a
bottom-line benefit to their businesses.

David Carruthers, user experience manager at Glasses Direct, the online spectacles retailer, claims
that using Twitter is one of the most enjoyable elements of his working day as it puts him in direct
contact with customers. “I use it as an engaging way of talking to customers”, he says. “We are
extremely proud of our customer service here, and this is another way of making sure customers are
happy.”

Twitter is an excellent way to provide immediate feedback to customers, according to Carruthers. He
cites a recent example where he came across someone using Twitter to complain about not being able
to get his glasses fixed before an important business trip. He had not protested to Glasses Direct but
had used the phrase “glassdirect”in his tweet, which Carruthers tracked down through a search. “I
found that tweet, saw he was a director of photography, so probably needed some specs, and tried to
figure out what we could do”, Carruthers says. Within a couple of hours, Glasses Direct had made a
basic pair of replacement frames and had them in the Twitterer’ hands the following day.

But while such heroic tales of customer service can only help with Glasses Direct’s profile online,
Carruthers admits that Twitter is not a financially important area for the business. Alan Stevens, who
advises company owners on social media use through his business, Media Coach, says: “I have a lot
of examples of people who are using Twitter incredibly well and thousands more that are using it
badly”.

Even the founders of Twitter are famous for failing to come up with a way to monetize their
ingenious and addictive network. However, many companies use the technology to solve business
challenges, such as finding personnel , improving staff productivity and finding new customers.
Vena Ramphal claims she would never have created her business venture, Devining Feminity,
without Twitter - because it was through chatting on the network that she hooked up with her co-
founders. Her success is all the more surprising since, as a relationship coach, she had avoided social
networking sites, believing that they were inferior to face-to-face communication. “I have been very
pleasantly surprised,” she says. Her new business will run weekend workshops for women to explore
different aspects of femininity. The founders marked the launch with a tweet, and were surprised to
have more than 300 people view their posting in the first few hours.

4 CEMECTP

CprKTypa IK3AMCHAIIMOHHOI' O omjiera

Haumenoeanue ouenounozo cpeocmaea Maxkcumanvhoe
Konuuecmaeo 06anos
Bompoc 1. 20
Bompoc 2. 20
Bonpoc no npeonoscennoll anarumuieckol cmamoe

3aganusi, BKJIOUYaeMble B YK3aMeHAIlMOHHBLIM OMJ1eT

Tunoeoiu nepevdeHsb 60onpocos K IKzameny.:

1. Do you know any facts from the history of brands? How did they appear?

2. What is the most distinctive skill of professional marketers, according to Philip Kotler? Do you
agree?
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3. How do airline companies stimulate regular business travelers to stay their loyal customers?
4. What was your worst/best experience when travelling by air?

5. How do you understand the term company culture? What issues should be included into it?
6. What situations (involving different kinds of changes do you find the most difficult to deal with?
Why?

7. Speak about flexibility and its forms.

8. What factors may show a person's status in an organization?

9. Promoting alcohol on TV is not acceptable. Do you agree?

10. If you were asked to train business people to give presentations, what tips would you mention
first of all?

11. What is the trade-off between risk and return?

12. Give examples of banking services.

13. In what ways should cultural stereotypes be handled?

14. Explain the meaning of the term cultural awareness.

15. Do you think cultures are becoming more alike? Is it good or bad?

16. What factors are the most important while choosing a job?

17. What can HRD be involved in?

18. How is the role of women in business changing currently?

19. What is free trade? How do countries benefit from free trade?

20. Do you think globalization has an impact on international trade? Ifso, how?

21. What is the major concern in international trade and how to deal with it?

22. What are the main objectives of any business?

23. How do companies deal with different ethical issues?

24. Which act of wrongdoing do you think is the most (least) serious?

25. What makes a great (bad) leader?

26. In what ways can successful leaders win the respect of subordinates and exercise authority over
them?

27. What is the difference between a manager and a leader?

28. What strategies do companies use to gain a competitive advantage?

29. What are the biggest competitive threats to companies?

30. What is the character of competition in Russia?

Tunosvieananumuueckuecmamou
Case 1.

The macroeconomic discussions that Apple's success prompts tend to be very curious things. Here

we have a company that's been phenomenally successful, making products people love and directly

creating nearly 50,000 American jobs in doing so, criticized for not locating its manufacturing

operations in America, even as Americans complain to Apple about the working conditions of those

doing the manufacture abroad: life in dormitories, 12-hour shifts 6 days a week, and low pay. It isn't

enough for Apple to have changed the world with its innovative consumer electronics. It must also

rebuild American manufacturing, and not just any manufacturing: the manufacturing of decades ago

when reasonable hours and high wages were the norm.The utility of Apple, however, is that it does

provide a framework within which we can discuss the significant changes that have occurred acro

SS

the global economy in recent decades. Contributing to that effort is a very nice and much talked
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about piece from the New York Times, which asks simply why it is that Apple's manufacturing is
located in Asia.

It's not necessary to talk about this as an entirely organic process. Unquestionably, Asian
governments aggressively pursued manufacturing and subsidised it heavily, both directly and through
advantageous exchange rates. As the story points out, Asia has capitalised on other advantages, as
well. Cheap labour is one. More flexible land-use, labour, and environmental rules are another; China
can erect a massive operation in no time at all, staffed with compliant labour and with little concern
about the impact of the factory on watersheds, air quality, and traffic. Skill supply seems to matter as
well. China is churning out engineers with basic technical competence (but less, it appears, than a
bachelor's degree) by the hundreds of thousands. It would be incorrect to point to any one of these
characteristics as the driving force behind the global shift. Rather, these are self-reinforcing factors
within a global economy that has multiple stable equilibria. After some level of Asian development
and integration, it became more attractive for manufacturers to locate there as more manufacturers
located there.
What does this mean for the American economy? The Times piece quotes Steve Jobs as telling
President Obama that those jobs aren't coming back, and they probably aren't. Attracting firms back
to America wouldn't simply be a matter of helping reduce production costs in America. You'd have to
replicate the convenience of the entire supply chain, which would likely be an enormously costly
enterprise. Given the quality of the jobs characteristic of these production chains, one should ask
whether it might not be a Dbetter idea to invest that money elsewhere.
Apple, it's worth pointing out, continues to capture most of the value added in its products. The most
valuable aspects of an iPhone, for instance, are its initial design and engineering, which are done in
America. Now, one problem with this dynamic is that as one scales up production of Apple products,
there are vastly different employment needs across the supply chain. So, it doesn't take lots more
designers and programmers to sell 50m iPhones than it does to sell 10m. You have roughly the same
number of brains involved, and much more profit per brain. On the manufacturing side, by contrast,
employment soars as scale grows. So as the iPhone becomes more popular, you get huge returns to

the ideas produced in Cupertino, and small returns but hundreds of thousands of jobs in China.

Case 2.

How Red Bull’s Content Strategy Got Its Wings

When you think of brand journalism, a number of things come to mind: blogs, social media channels,
off-site branded content. But one thing that usually doesn’t come to mind is the idea that a brand

could own an entire media network.
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Red Bull, the popular energy drink, supports its content strategy with just that foundation, though,
owning its very own Red Bull Media House.

Although Red Bull was founded in 1987 by Austrian entrepreneur Dietrich Mateschitz, the Red Bull
Media House was launched in 2007 and produces just about every type of digital and

traditional content you could image. It operates a TV station; prints one of the biggest magazines in
the world; produces documentaries, movies and music; and runs a very thorough digital strategy, the
focus of our interest here. So, here’s how it’s done.

Red Bull’s content creation process centers around sports and cultural events and projects, and its
strategy has been in the making for nearly 25 years.

The Red Bull team has created a multimedia experience from the start, incorporating film,
photography and stories built for broadcast, print and digital media partners.

It wasn’t until 2007, though, when the brand formalized the content production process by launching
Red Bull Media House. Headquartered in Salzburg, Austria with a North American base extended to
Santa Monica, Calif. in January 2011, the media house controls the production, collection and
distribution processes for all Red Bull content. Today, Red Bull Media House employs more than 400
people around the world.

When it comes to digital media, Red Bull Media House runs more than 900 domains in 36 languages
under the umbrella of RedBull.com.

RedBull.com covers all of its digital bases, with an offering of web TV, web radio, online games,
newsfeeds and digital databases.

And if you’re curious about where all of Red Bull’s iPhone and iPad apps come from, you guessed it,
the Media House is in charge of building and launching Red Bull’s mobile apps. Stop by the App
Store some time to check out the Red Bull TV iPhone app or the Red Bulletin and Red Bull [llume
HD apps for iPad — with them, you’ll have a pretty in-depth look at some of the most visual content
created by Red Bull’s very own media empire. For a look at one of its mobile app games, check out
Red Bull X-Fighters.

As it has carved a niche in the sports arena, Red Bull is associated with competitiveness and games —
thus, it has launched a number of games accessible via Facebook or RedBull.com, where the games
are hosted. One of the more visually-pleasing and simply adorable offerings in the line-up is the
Soapbox Racer game.

The Media House also takes care of Red Bull’s social media strategy, including the brand’s presences
on Twitter, Foursquare, Instagram, YouTube and its plethora of Facebook Pages.

YouTube is perhaps Red Bull’s biggest social strong suit. It joined as one of YouTube’s inaugural

action sports content producers. And to date, nearly 300 million YouTube views have been generated
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from Red Bull content, making Red Bull Media House one of the top five sports content producers on
YouTube globally.

This month, Red Bull upped the ante by launching 13 new episodic series to its YouTube channel.
These shows will chronicle the day-to-day lives and competitions of some of the world’s most popular
athletes from a variety of sports, including skateboarder Ryan Sheckler, motorcross star Travis
Pastrana, surfer Jamie O’Brien and trials cyclist Danny MacAskill.

Across the rest of the social verse, Red Bull stays active, interacting with tweeters, checking in to

sports events and of course, disseminating content.
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CASE 3.

- Psst! Have you heard?
The next time someone in a pub insists on telling you about an exciting new band or drink, be very
suspicious. They may have been paid to talk it up as companies adopt 'stealth’' and 'buzz' marketing.
Several years ago, a Premiership football club was trying to sign up fans to its text bulletin service.
For 25pa message (working out at around £100 a year), fans would get a text whenever something
interesting happened at the club - team selections, injury updates, half-time scores, that sort of thing.
Despite promoting the service in club literature, on its website, and with armies of attractive girls
handing out leaflets on match days, the club could not get the rate of new subscriptions to rise above a
disappointing 20 a week. So it hired a small marketing agency called Sneeze.
"'We got a group of 14 or 16 actors, who were not all football fans, but pretended to be fans', explains
Graham Goodkind, Sneeze's founder and chairman. And ‘they went round bars and clubs around the
ground, in groups of two, saying: -that one of their mates had been sacked from work because he kept
on getting these text messages and talking to everyone about it, and his boss had had enough and
given him the boot. So they were going round with this petition trying to get his job back — kind of a
vaguely plausible story.
'And then the actors would pull out of their pocket some crumpled-up leaflet, which was for the text
subscription service. They’d have a mobile phone in their pocket, arid they'd show them how it
worked. "What's the harm in that?" they'd say. And they could have these conversations with lots of
people - that was the beauty of it. Two people could spend maybe 20 minutes or half an hour in each
pub, working the whole pub. We did it at two home games and reckon we got about 4000 people on
the petition in total. '
The petition went in the bin, of course, but subscriptions to the club's texting service soared.
'"Theweek after we had done the activity it went up to 120 sign-ups,' says Goodkind, who is also boss
of the Frank PR agency. 'Then you saw that after that it was 125, and the next week was 75, and the
next week was 60. That was the talkability, becauseobviously if you get that service you tell your
mates about it. We saw a massive effectiveness. '
Many people might not consider it ethical to promote things to people in this way (although I have
checked and it does not seem to constitute fraud). Does Good kind?' “Ethical” is a funny word', he
says '"That one, I would say, is quite clever and quite sneaky, but no more sneaky than lots of other
forms of marketing that go on every day.' Certainly, there were no complaints. But when you consider
that none of the fans ever discovered that there had been anything to complain about, this is not

surprising. Welcome to stealth marketing, one of the new frontiers in twenty-first century selling.
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Case 4

Harley-Davidson brought low by tariffs and demographics

A tour of the modernist building of the Harley-Davidson museum in Milwaukee helps to explain why
the midwestern maker of motorcycles has iconic status, but also why it is struggling. Nearly all the
visitors are white, middle-aged men, some clad in leather and heavily tattooed, others dressed
conservatively. Harley is the quintessential baby-boomer brand but its customers are slowing
down.The firm has been losing sales at home for eight consecutive quarters with the latest being no
exception. Sales in America plunged by a tenth in the three months ending at the end of December
compared with the same period a year earlier, it said this week. The total cost of tariffs (those imposed
specifically on its bikes by the European Union and China, and also those levied by America on
imports of steel and aluminium, its main materials), together with restructuring costs, wiped out its
profits.

The 116-year-old business has been through tough times before. It almost went under in 1981 when
America was in recession and Japanese makers of motorcycles dumped unsold inventory onto the
American market at extremely low prices. Then a group of employees bought the company, persuaded
the government to impose tariffs on Japanese bikes, improved the quality of its wares and returned to
the heavy retro look of the 1940s. That did the trick for baby boomers who flocked in droves to the
expensive toys cleverly marketed as a symbol of freedom, individualism and adventure on America’s
scenic roads. Now tariffs are the enemy: the company expects their cost to rise to $120m this year.
Matt Levatich, Harley’s boss, stoked President Donald Trump’s ire when he announced in June his
plans to move production of motorcycles destined for the European market out of America to avoid
new euduties. Some attribute recent poor sales to Mr Trump’s tweet in August supporting a boycott of
the firm. But, “most Harley enthusiasts don’t care,” says Steven Levin, a surgeon from Chicago who
has owned a succession of Harleys since college.

Harley’s other challenge is to win over millennials, women and non-white buyers. Last year
MrLevatich unveiled a five-year plan centred on the introduction of 16 new motorcycle models such
as Livewire electric bikes, and increasing Harley’s appeal in international markets.

Dealers are counting on the new models to be more affordable, and attractive to a wider audience.
Harley may suffer from the quality of its older wares. Sales of used bikes are outpacing those of new
ones by three to one (a decade ago it was the other way around). But while old bikes, and Harley
accessories and clothing sold in specialist shops and on Amazon are selling well, they won’t

compensate for the damage done to the hogs by tariffs and youthful disinterest.
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Iloka3zareyu u KPUTCPUH OUCHUBAHUA NIJTAHUPYEMBIX PE3yJdbTaTOB 0CBOCHUS KOMHeTeHIII/Iﬁ H pe3yJabTaTOB Oﬁy‘leHI/Iﬂ,
mKajJa oucHuUBaHUA

Tabnuna 5
Ilxana onennBanus dopMupyeMble HNnguxarop Kputepun onennBanust YpoBennb
KOMIEeTeH NI JOOCTHKEHH s OCBOEHHS
KOMIEeTeH NI KOMIeTeH M
85-100 «OTITHIHO»/ YK-4. YK-4.1. 3HaeT BepHO M B NOJHOM 00beMe: IIpoaBuHYTHII
oaioB «3aYTEHO» Criocoben BriOupaer nHa HOPMBI YCTHOW peud,IPUHSTHIE B
OCYIIECTBIIST roCyAapCTBEHHOM npodeccroHaNbHON cpene
JIEJIOBYIO s3p1ke PO n YMeer BepHO M B OJHOM 00beme:
KOMMYHHUKALIUIO | HHOCTPaHHOM(-BIX) BBIOMpATH CTHIIb OOLIEHUS Ha
B YCTHOW U SI3BIKAX rocyJlapcTBEHHOM sA3blke PO u
MUCHMEHHOM KOMMYHHUKaTHBHO WHOCTPaHHOM S3bIKE IPUMEHHUTEIBLHO K
¢dhopmax Ha IpUeMIIEMbIE CTHIIb | CUTYyallud B3aUMOJACHCTBUS;
rOCYIapCTBEHHO | M CPEACTBa BJIaJIeTh MHOCTPAHHBIM SI3bIKOM Ha
M SI3BIKE B3aMMOJICHCTBHSI B YpOBHE, HEOOXOIUMO U TOCTATOUHOM
Poccniickoit o01eHnn ¢ JUIs 001LeHNs B IpOodecCOHaTbHON
Denepanuu U JETTOBBIMU cperne
WHOCTPaHHOM napTHepaMu
(bIX) s13BIKE (aX) | YK-4.2. 3HaeT BepHO H B IIOJIHOM 00beMe:

Bener nenoByio
MEPENUCKy Ha
rocyJapCTBEHHOM
si3pIke PO u
WHOCTPAHHOM(-BIX)
SI3BIKAX

HOPMBI TUCbMEHHOHN PEYH, TPUHSATHIC B
npod)eCCHOHATBHON cpejie

YMeer BepHO M B IOJHOM 00beMe:
BECTH JICTIOBYIO MEPENHCKY Ha
roCylapCTBEHHOM si3bike PD u/mnm
WHOCTPAHHOM SI3bIKE

VK-4.4. YMeeT BepHO U B MOJHOM 00beMe:
yMeeT BBIIIOJIHATH BJIAZACTH JXKaHpaMU yCTHOﬁ n
epeBoI NMCBMEHHOH pedn B MpodeccnoHaIbHOM
npodeccnonansubl | “PEPE; . .
BBITIOJTHATH KOPPEKTHBIN YCTHBIN U
X TEKCTOB C ° Koppe e
NHCEMEHHBII IEPEBO]] C HHOCTPAHHOTO
MHOCTPaHHOTO(- N
SI3bIKa Ha TOCYNApCTBEHHBIH s3bIK PD 1
bIX) Ha . | crocynapcreeHHoOro s3bika PO Ha
TOCYMApCTBCHHBIN | yyocTpaHHbIil S3bIK

36K PO U ¢

HpO(l) CCCHOHAJIbHBIX TCKCTOB




roCyJapCTBEHHOTO
s3p1ka PO Ha
MHOCTPAHHBIN(-bIC)

70 — 84
0aJLJI0B

«XOPOLIO»/
«3aYTEHO»

VK4,
Cnocoben
OCYIIIECTBIIATh
bi (1 (01:3% )
KOMMYHUKAIIAFO
B YCTHOU U
IMTHCHbMEHHOH
¢dhopmax Ha
rOCyJIapCTBEHHO
M SI3BIKE
Poccutickoi
®denepanuu u
WHOCTPaHHOM
(b1X) s13BIKE (aX)

YK-4.1.

BriOupaer Ha
roCyIapCTBEHHOM
s3p1ke PO n
MHOCTPaHHOM(-BIX)
SI3BIKAX

3HaeT ¢ He3HAYMTEIbHBIMH
3aMeYaHUSIMH:

HOPMBI YCTHOW pe4d,IPUHSTHIEC B
npodeccroHaNbHON cpene
YMeer ¢ He3HAYUTETbHBIMHA
3aMeYaAHUSIMH:

KOMMYHUKATUBHO BEIOMpATh CTUIJIh OOIICHUS HA

MIPUEMIIEMEBIE CTUIIh roCyJIapCTBEHHOM si3bike PD u

U Cpe/ICTBa WHOCTPAHHOM SI3bIKE TPUMEHUTEIHHO K

B3aUMOJIEHCTBUS B CUTYaIluu B3aUMOJICHCTBUS;

OOIIIeHUH C BJIaJICTh HHOCTPAHHBIM SI3BIKOM Ha

JIEJIOBBIMU YpOBHE, HEOOXOAMMO U JIOCTATOYHOM

napTHEpaMu JUTSE OOIIIeHUS B TPO(eCCHOHATBHON
cperne

VK-4.2. 3HaeT ¢ He3HAYHTEIbHBIMHA

Bener nenoByto
MEPENUCKYy Ha
rocyaapCTBEHHOM
si3pIke PO u
WHOCTPAHHOM(-BIX)
SI3BIKAX

3aMeYaHNsIMH:

HOPMBI TUCbMEHHOHN PEYd, TPUHSATHIC B
npo)eCCHOHATBHON cpejie

YMeer ¢ He3HAYNTENbHBIMHA
3aMeYaHNsIMH:

BECTH JICIIOBYIO IEPEMHUCKY Ha
roCyJIlapCTBEHHOM si3bike PD u/mim
WHOCTPAHHOM SI3bIKE

YVK-4.4.

YMeEeT BBINOJIHATH
nepeBo
npodeccrnoHaTbHBI
X TEKCTOB C
MHOCTPaHHOTO(-
bIX) Ha
roCyIapCTBEHHBIN
s136IK PO 1 ¢

YMeer ¢ He3HAYUTETbHBIMHA
3aMeYaHUsIMH:

BJIaJIeTh )KaHPaMH YCTHOU U
NUCbMEHHOH peyr B MpoQeccHoHaTbHON
chepe;

BBITTOJTHSTh KOPPEKTHBINA YCTHBIA 1
MUCbMEHHBIH ITEePEBOJ] ¢ HHOCTPAHHOT'O
sI3pIKa Ha TOCYJapCTBEHHBIN A3bIK PO 1
C TOCyapCTBEHHOrO si3bika PD Ha
WHOCTPaHHBIN S3bIK

TloBBIITEHH LI
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roCyJapCTBEHHOTO
s3p1ka PO Ha
MHOCTPAHHBIN(-bIC)

HpO(l) C€CCCHUOHAJIbHBIX TCKCTOB

50 - 69
0aJLJI0B

«YAOBJICTBOPHTEIbHO»/
«3a4TEHO»

VK4,
Cnocoben
OCYIIIECTBIIATh
bi (1 (01:3% )
KOMMYHUKAIIAFO
B YCTHOU U
IMTHCHbMEHHOH
¢dhopmax Ha
rOCyJIapCTBEHHO
M SI3BIKE
Poccutickoi
®denepanuu u
WHOCTPaHHOM
(b1X) s13BIKE (aX)

YK-4.1.

BriOupaer Ha
roCyIapCTBEHHOM
s3p1ke PO n
MHOCTPaHHOM(-BIX)
SI3BIKAX

3HaeT Ha 0a30BOM YpOBHeE, C
omMOKaMu:

HOPMBI YCTHOW PEUU,IIPUHSATHIC B
npodeccroHaNbHON cpene
Ymeer Ha 0a30BOM ypPOBHe, €
omuOKaMu:

KOMMYHHUKATHUBHO BI:I6I/IpaTI> CTHUJIb O6IJ_I€HI/I$I Ha

MMPUCMJIEMBIC CTHUJIb TOCyaAapCTBCHHOM A3BIKC PO u

" CpCACTBa HWHOCTPAHHOM A3bIKC IPUMCHUTCIIBHO K

B3aPIMO,Z[€fICTBPI§I B CUTyallun B3aHMOH€ﬁCTBHﬂ;

O6IJ.I€HI/II/I C BJIaACTb MHOCTPAHHBIM SA3BIKOM Ha

JACIIOBBIMH YPOBHE, H€O6XO,Z[I/IMO U JOCTAaTOYHOM

napTHepamMunu JJIA O6IJ_I€HI/I$I B HpO(i)eCCPIOHaJ'H:HOfI
cpene

YK-4.2. 3HaeT Ha 6a30BOM YpOBHe, €

Bener nenoByto
MEPENUCKYy Ha
rocyaapCTBEHHOM
si3pIke PO u
WHOCTPAHHOM(-BIX)
SI3BIKAX

omuOKaMu:
HOPMBI TUCbMEHHOHN PEYd, TPUHSATHIC B
npo)eCCHOHATBHON cpejie

Ymeer Ha 0a30BOM ypOBHe, €
omudKamu:

BECTH JICIOBYIO MEPEMNUCKY Ha
roCylapCTBEHHOM si3bike PD u/mim
WHOCTPAHHOM SI3BIKE

YK-4.4.

YMeEeT BBINOJIHATH
nepeBo
npodeccrnoHaTbHBI
X TEKCTOB C
MHOCTPaHHOTO(-
bIX) Ha
roCyIapCTBEHHBIN

Ymeer Ha 02a30BOM ypOBHe, €
omudKamMu:

BJIaJIeTh )KaHPaMH YCTHOU U
MUCBMEHHOH pedr B MpodecCHoHaTbHON
chepe;

BBITTOJTHSTh KOPPEKTHBINA YCTHBIA 1
MUCBbMEHHBIN NEPEBO] ¢ UHOCTPAHHOTO
sI3pIKa Ha TOCYJapCTBEHHBIN A3bIK PO 1
C TOCYIapCTBEHHOrO si3bika PD Ha

Ba3oBbIii
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1361k PO u ¢
roCyJapCTBEHHOTO
s3b1ka PO Ha
MHOCTPAHHBIN(-bIC)

HHOCTpaHHBIﬁ SI3BIK
HpO(i) CCCHUOHAJIbHBIX TCKCTOB

MeHee 50
0aJLJI0B

«HEYI0BJIETBOPHTEJBHO»/
«HE 324TeHO0»

VK4,
Cnocoben
OCYIIIECTBIIATh
JICIIOBYIO
KOMMYHUKAIIAFO
B YCTHOU U
IMTHCHbMEHHOH
¢dhopmax Ha
TOCyJIapCTBEHHO
M SI3BIKE
Poccutickoi
®denepanuu u
WHOCTPaHHOM
(b1X) s13BIKE (aX)

YK-4.1.

BriOupaer Ha
roCyIapCTBEHHOM
s3p1ke PO n
MHOCTPaHHOM(-BIX)
SI3BIKAX

He 3naet Ha 6a30BOM ypOBHe:
HOPMBI YCTHOW PEUU,TPUHSATHIC B
npodeccroHaNbHON cpene

He ymeer Ha 0a30BOM ypOBHe:
BBEIOMpATh CTUIJIh OOIICHUS HA
rocyAapCTBEHHOM si3bike PD u

KOMMYHUKATHBHO WHOCTPAHHOM SI3bIKE TPUMEHUTEIHHO K
MIPUEMIIEMEBIE CTUITh CUTYaIluu B3aUMOJICHCTBUS;

U Cpe/ICTBa BJIaJICTh HHOCTPAHHBIM SI3BIKOM Ha
B3aHMOJICHCTBUS B YpOBHE, HEOOXOAMMO U JIOCTATOYHOM
O0ILIEHNH C JUTSE OOIIIeHUS B TPO(eCCHOHATBHON
JIETTOBLIMU cperne

napTHEpaMu

YVK-4.2. He 3naet Ha 6a30BOM ypOBHe:

Bener nenoByio
MEPENUCKy Ha
rocyaapCTBEHHOM
si3pike PO u
WHOCTPAHHOM(-BIX)
SI3BIKAX

HOPMBI TUCbMEHHOHN PEYd, TPUHSATHIC B
npod)eCCHOHATBHON cpejie

He ymeeTt Ha 6a30BOM ypoBHe:

BECTH JICIOBYIO MEPEMHUCKY Ha
roCyJIlapCTBEHHOM si3blke PD u/mim
WHOCTPAHHOM SI3bIKE

YK-4.4.

YMeeT BBINOJIHATH
nepeBo
npodeccrnoHaTbHBI
X TEKCTOB C
UHOCTPaHHOTO(-
bIX) Ha
roCyJapCTBEHHBIN
s136IK PO 1 ¢
roCyJapCTBEHHOTO
si3pika PD Ha
UHOCTPAHHBIN(-bIC)

He ymeer Ha 06a30BOM ypOBHe:

BJIaJIeTh )KaHPaMH YCTHOU U
MUCHMEHHOH peyr B MPpoQecCHOHaTbHON
chepe;

BBITTOJTHATh KOPPEKTHBINA YCTHBIA 1
MUCBbMEHHBIN MEPEBO] ¢ UHOCTPAHHOTO
sI3pIKa Ha TOCYJapCTBEHHBIN A3bIK PO 1
C TOCyapCTBEHHOrO si3bika PD Ha
WHOCTPAHHBIN A3BIK
npodecCHOHAIBHBIX TEKCTOB

Komnerennun
He
copmupoBaHbI
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